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Hearts dance...thoughts sing... at 
the subtle grace of KORRECT-WAY 
Mannequins exquisitely dressed in 

today’s fashionables — and rightfully 
command the Ohs! and Ahs!, of 


admiring passers-by. 


. 


Your KORRECT-WAY Distribu. » 0 
tor will show you these. ‘lovely, 
figures designed exactly to your. 

taste, with assurance that they 
are really smartly styled —tops 
in quality — and value’ — even) 


though you choose oe 





of moderate price. 


Keep 
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Keep Backing the Attack’’ comura features the official 
slogan of the 4th War Bond Drive. There is plenty of action 
in this design, screen processed in 9 full oil colors, sculp- 
tured effect technique, on flexible comura stock. 


P-1145-Size 30 x90 


ra a 


) 





$5.75 


The Trumpet Drum'’ comura, a beautiful new design processed in 
8 halftone colors, red, blue and gold predominating, on flexible 
comura stock, available in 2 sizes. 
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Yor Your FOURTH WAR BOND DRIVE Displays 











A fighting-mad Eagle, ready 
to deliver the ‘‘death-blow”’ 
to the Axis. Sculptured in 
deep papier mache, sturdily 
reinforced, claws actual wood 
carvings. Hand painted finish 
in full realistic oil colors. 
Available in two sizes. 


P-1140—Size 22° 
30” high, 8° deep- 


P-1140-—Size 48° 
54° high, 12° deep- 





wide, 


-$17.50 


wide, 


$37.50 













The 4th U.S. 
War Bond 
Drive Opens 
January 18, 
1944. 
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H. " 
e ZU ave your Fourth War Bond Drive win- 


dows tell their story in a stirring way. 
There is a message of real action in 
these dramatic comura designs and 
sculptured papier mache props. They 
reach you ready to install. 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 N. Justine St. Chicago 7, Ill. 
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P-1143—Size 15 x90 $3.75 


P-1144-—Size 30 x90 5.75 
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to “TURN BAPRRARD, TURN BADRAARD, O TIME IN YOUR FLIGHT!” 


| : a 4 R ). i be no yearning backward for today’s amazing children... 
| ‘ ~= - the builders of tomorrow, the hope of the future in every land. They will reach eagerly 
ry ~ . ae for the richer life, which a free world makes possible. To interpret their needs and as- 
NG ; 3 ‘pirations, offers glorious challenge to America’s creative display men. Already they have 
i 


developed new display techniques, new approaches, attuned to changing social concepts, 
to new merchandising methods. We look forward to helping them present the post-war 
world in all its youthful vigor. As fellow-craftsmen, designers, suppliers, we have been 


looking forward with them now for some fifty years. 


CWiiiowrs due 


498 SEVENTH AVENUE, NEW YORK 18 
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THE COVER 


This illustration is a close-up of the center 
unit of the Christmas "spread" of Bonwit Teller, 
New York City, for which Edward H. Ballenger 
is display director. The unit is made in papier 


OUR NEXT ISSUE 


Are you wondering what display materials 
and equipment will be available during the first 
part of 19447 Then the January |5 issue will be 
your answer and guide. It will introduce a lav- 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 


ish pictorial and editorial showing of available 


mache bas-relief and finished in very rich medie- 


a oe eee eer mannequins, flowers, specialties, paper sculpture, val colors with jewels and flitter. This center 
0 decorative papers, fixtures, fabrics, composition piece is the focal point of two groups of some 
rae fe ee ete wae ee CN MT eg ae pieces, and so on and on. The theme of the thirty life-size characters, not counting three 
TT issue will be "1944 Display Fashions and Trends" horses and a camel. (Photograph by courtesy 
and it is already shaping up as one of the of Staples-Smith, New York City, the studio which 

O greatest issues every released. produced the displays.) 
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Mitiions of children—of all ages—are 

trooping along the rows of brilliant dis- 
play windows in every city, every village in the 
land. That’s where they find Santa Claus. 

It’s their annual wonderland—the joy time of 
the whole year. Their faces glow with excitement, 
their eyes widen in thrilled wonderment, and 
their squeals and giggles and chattering make 
music with the holiday chimes. 

And who is this fabulous figure who stirs the 
hearts of these children, young and old? Santa 
Claus—-yes; but behind the jolly saint is a genius 
who brings to life all the famed and fancied traits 
of the Spirit of Saint Nicholas. 

It is the Display Man in thousands of stores who 
makes Santa Claus a living. vital being-—seeable, 
touchable. and omnipresent. From his inspiring 
workshop, which might be Santa’s own factory. 
he brings glamour, color, dazzling backgrounds 
and a myriad of details of light and beauty. 

You never see the Display Man—for he’s busy 


backstage. keeping the show going. Nobody stops 


DISPLAY WORLD 








to think about him, and he doesn’t much care, for 


his is a joyful and satisfying job—and he knows 
by the crowds about his windows that he has pro- 
duced another “hit”. 

And whether you realize it or not, he is the guy 
who is behind this Santa Claus business-—and the 
manager of the world’s greatest shows for the 
largest audiences. 

We of Old King Cole offer him a respectful tilt 


of the crown. 


OLD KING COLE, INC., CANTON, OHIO 
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AN INDUSTRY’S GUIDING LIGHT 


QO HELP displaymen with their daily problems, this group of display manu 
facturers have put aside their individual competitive interests, and are banded 


together with the thought that what best serves the interests of the displaymen, 


serves the best interests of all. This is the guiding light to progressive merchan 
dise presentation. . . . In the Peace to come, displays will again play a leading 
; role in reconstruction and readjustment, and in the building of business and sales 


N. A. D. I. pledges you every co-operation and wishes you a Very Merry 


Christmas and a Prosperous and Happier New Year. 
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N.A. D. 1. Holds Historic Meetin 


. . . Adopts Definite Policy Of N. A. D. I. Managed Display Exhibits .. . 
Broadens Program For Industry Publicity . . . Suggests 


Displaymen Affiliate With N. R.D. G. A... . 


In the progress of any industry there al- 
ways comes a time when past failures and 
new conditions demand breaking with the 
past, if that industry is to move torward. 
It takes clear thinking and courage to 
throw tradition to the winds and to chart 
a new course. This is what transpired at 
the special meeting of the National Asso- 
ciation of Display Industries at the Hotel 
Pennsylvania, New York City, December 
4-5. It was a meeting fully representative 
of the industry's factors and was packed 
with action, interest and determination to 
get results. 

Approximately thirty of the member con- 
cerns, from various parts of the country, 
were represented at this meeting, setting a 
new attendance record and reflecting the 
serious attitude of the delegates to do 
something constructive for their industry, 
to increase its prestige, to help the pro 
fessional displayman and to prepare for 
postwar problems. 

The full attendance was as follows: Jos- 
eph I. Adler, Adler-Jones Company, Chi- 
cago; Ralph W. Adler, Jas. B. Williams, 
Inc.. New York; Ralph W. Behrisch. E. 
Freund and Sylvan Freund, Decorative 
Plant Company, Inc., New York; Albert 
Bliss, Bliss Display Corporation, New 
York; Frank Dubin, A. Lutz Company, New 
York; Frank Dale, Mechanical Man, Ine., 
Washington; S. Froehlich, Reflector Hard- 
ware Corporation, Chicago; W. A. Gallag- 
her, Coy, Disbrow & Co., New York; Earl 
Gasthoff, FE. W. Gasthoff Company, Dan- 
ville, [1l.; Phil Goldberg, Schack’s, Ine., 
Chicago; Arthur Maharam, Maharam Fab- 
ric Corporation, New York; R. E. Mace- 
Kenzie, Old King Cole, Inc., Canton; James 
V. MacNichol, Bulkley, Dunton & Co., New 
York; Alvin M. Mendle, American Fixture 
& Manufacturing Company, St. Louis; Max 
M. Mayer, The Greneker Corporation, New 
York; P. C. Mileo, New York; Syd and 
George Messer, Display Equipment Corpo- 
ration, New York; Karl Roth, Gardner Dis- 
plays Company, Pittsburgh; Nat Siegel, 
New York; Sylvia Schultz, Dazian’s, Inc., 
New York; N._ Silverblatt, DISPLAY 
WORLD, Cincinnati; Clemens Scheuer, 
Scheuer Art Metal Manufacturing Company, 
New York; George Silvestri, Silvestri Art 
Manufacturing Company, Chicago; Trow- 
bridge H. Stanley, L. A. Darling Company, 
Bronson, Mich.; Cecilia Staples and Edward 
Marble, Staples-Smith Company, New York; 
W.L. Stensgaard, W. L. Stensgaard & Asso- 
ciates, Inc., Chicago; I. T. Vierheller, Gar- 
rison-Wagner Company, St. Louis; Harold 
C. Wane, Sherman Paper Products Corpo- 
ration, Newton Upper Falls, Mass.; Bernard 
Gorman, Silvestri Art Mfg. Co., Chicago. 

The meeting was convened at 2 o'clock 
Saturday afternoon by President Ralph W. 
Adler, who stated that he was pleased with 
the progress and accomplishments of the 
association and particularly elated with the 





stimulating effect of the advertising and 
publicity program under the able direction 
of Trowbridge H. Stanley, chairman of the 
publicity committee. He stated that several 
important matters would come before the 
assembly for action and asked for free and 
general discussion of these and other mat- 
ters. He reported that the board had ap- 
proved the applications of three new mem- 
bers: Shoe Form Company, Inc., Auburn, 
N. Y.; Advertisers Displays & Exhibits, 
Inc., St. Louis, and Coy, Disbrow & Co. 
New York. He stated also that he had 
appointed two new directors as directed at 
the June meeting, namely, Albert Bliss and 
Joseph I. Adler. 

He then introduced Miss Irene Bender, 
display director, Associated Merchandising 
Corporation, for an informal discussion ot 
display matters which might be of interest 
to the association. She said that she and 
the display protession felt a close kinship 
with the industry, because they were so de- 
pendent upon the manutacturers for the ex 
ecution of their display ideas and the cre 
ation of new display properties. She com- 
plimented the manufacturers upon their suc 
cess in producing this year’s Christmas dis- 
play properties in spite of labor and mate 
rial difficulties. Regarding Market Weeks, 
she felt they should be held well in advance 
of the important seasons and that they be 
national in scope; that is, regardless ot 
whether these shows are held in New York 
or Chicago, out-of-town members should be 
invited to participate. She further stated 
that the display directors of A. M. C. stores 
meet twice a year and these meetings could 
be scheduled to coincide with Market Week 
dates. She brought out the fact that one 
of their meetings is always held early in 
December to give ‘their people a chance to 
see the Christmas displays of New York 
stores and felt this would not be too early 
for them to make display commitments for 
the spring and summer seasons. She thought 
it advisable to bring to the attention of the 
association the interest of A. M. C. display- 
men in a strong national professional asso- 
ciation and added that this matter is under 
study by Clinton Clark, chairman of the 
\. M. C. display committee, The Boston 
Store, Milwaukee, who would make his re- 
port at the impending A. M. C. meeting to 
be held later in the week. She felt that 
this matter deserved attention by the N. A. 
LD. [., although the latter should have no 
official connection with a display executives’ 
association. Her remarks were eagerly re- 
ceived by the delegates. Chairman Adler 
thanked her most graciously for her inter- 
est and kindness in giving so frankly of her 
thoughts on these important matters. 

The formal business of the session was 
then conducted. The minutes of the June 
meeting were read and approved. Treasurer 
Joseph Adler presented his report, disclos- 
ing an attractive cash balance. Secretary 





George Silvestri gave his report, noting 
with satisfaction the large attendance and 
hoping that the attendance would be even 
larger at the annual meeting in June. He 
stated that all correspondence was handled 
promptly and that members should feel at 
liberty to write him when information ts 
needed on association or industry problems 

At this time complete outlines of the 
Market Week and display executives’ asso 
ciation problems were presented to each 
delegate as a guide in the discussion on 
these matters. These were well prepared 
and were of much assistance. 

W. L. Stensgaard then reported for the 
exhibit committee, of which he is chairman 
Among other things he found that the Mar 
ket Week plan has proven successful and 
provides an economical means of product 
presentation to display buyers However, 
he said, Market Weeks can not serve theit 
purpose fully unless national in scope—that 
is, the participation of display factors not 
located in the exhibit cities is desirable. He 
stated further that educational sessions and 
an entertainment feature would make these 
events more attractive to displaymen and 
produce greater attendance. He urged think 
ing in terms of postwar needs and problems 
and suggested display promotional exhibits 
at retailers’ conventions and other gather 
ings where the value of display could be 
promoted to retail management He sug 
gested that two Market Weeks annually 
were desirable, one early in December when 
many displaymen usually visit New York 
City and the other at Chicago in June, pos- 
sibly to coincide with the dates of the 
Comptrollers Congress of the N.R.D.G.A,, 
which attracts many retailers. Action on 
this report was postponed for the Sunday 
session, as the hour was late. The session 
then adjourned to reconvene at 10 o'clock 
Sunday morning. 

\iter an informal breakfast on Sunday, 
John L. King, formerly executive secretary 
of the International Association of Display 
and now in the same capacity with the 
National Association of Display Distribu- 
tors, requested an audience and was granted 
enough time to present a proposal on the 
part of his group. He stated that they 
were interested in a central exhibit of dis- 
play products to provide a buying market 
for their members and stated that his group 
would like to sponsor such an event, the 
management of which would be ‘entrusted 
to him because of his experience in han 
dling several I. A. D. conventions. The 
reaction was that the N. A. D. I. Market 
Weeks would amply serve the needs of the 
display distributors. 

Trowbridge H. Stanley, chairman of the 
publicity committee, then was called on for 
a full report. He began by telling how the 
advertising program now running in DIS- 

[Continued on page 43] 











Every spring a suit is a must for the feminine 
wardrobe. As a suggestion, select from stock 
four vari-styled suits with matching and con- 
trasting skirts to tell your story. The four slant- 
ing plaques are covered in pastel fabrics on 
which appropriate suit accessories are displayed. 
Care should be given to the selection of style 
and color in your merchandise. Copy card, 
mounted on pastel colored board, ties the two 
center plaques. 
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f.ouis Gehring 


Display Designer and Consultant 
New York City 


A single mannequin becomes the central unit in 
this Valentine display. A large, red heart, edged 
in lace, bears copy in white: ''Get Sentimental 
On Valentine's Day!'’ Several smaller hearts, 
arranged at different levels, display accessories 
appropriate to the costume. The window should 
create a softened effect and should be an as- 
sortment type accessory window, displaying such 
items as blouses, handbags, gloves, etc., and 
one or two millinery heads. 
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National Sew and Save Week, February 19-26, 
gives the displayman an opportunity to compete 
in the annual display contest with substantial 
prizes for winners. Information may be had at 
the National Needlecraft Bureau, New York. 
Awards are based on the effectiveness of the 
displays selling the theme and aim of the pro- 
motion in arousing a more definite interest in 
home sewing. The accompanying sketch stresses 
the importance of ''Sew and Save Week’ as a 
means of contributing to the war effort. 
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The Fourth War Loan drive will be in full swing 
during the months of January and February and 
the birthdays of Abraham Lincoln and George 
Washington present an especially fine oppor. 
tunity to promote War Bonds at that time. In 
this sketch, sculptured laurel leaves lend a pleas- 
ing and decorative note to the frame. An 
excerpt from Lincoln's Gettysburg address makes 
an appropriate tie-up with War Bonds. 
The general arrangement of this display window 
is self-explanatory. It consists of three shirt 
forms with supplementary use of the hurdle. The 
display is basically the assortment type with re 
j lated items grouped by units and is a very 
r appropriate window for tweed weave shirts suit 
able for tweed suits. The sporting print or 
: original painting becomes the attention-getting 


element in this display. Miniature sculptured 
horse models would create additional interest. 
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This window consists of a central unit on which 
woolens are displayed. On either side is shown 
the finished merchandise. From the eye of the 
needle dangles a white rope which entwines 
itself with the material on the display stand and 
coils itself to the copy card on the floor to the 
left. Popular men's magazines reveal fashion 
plates. 





a charming, comfortable 
at No. 1 North Pole, accord- 
ing to the post office address appearing in 
the children’s department at Franklin Si- 
Display Director Robert Pichenot 
New Santa 
a rambling log cabin with bright 
red root and “Welcome” 
illustrated. Letters 
dropped in_ the 


Santa Claus has 


and busy home 


mon’s 
designed the York dwelling for 
Claus as 
on the doormat, as 
from the children are 
mailbox at the en- 
The 


viewed through the case- 


white 
door of the 
the house, easily 


trance cabin. interior of 


ment windows, shows a large fireplace otf 
simulated brick complete with white stove 
Interest 


ing toys are grouped around the fireplace as 


and gay red, capacious coffee pot. 


tempting gift suggestions for those children 





who are properly filed in the cabinet which 
stands to the right. The 
white cabinet are appropriately 
Little Girls,” for “Bad Little Girls” 
and likewise the little boys are put on rec- 
The walls of the room are white with 
trim in kindergarden colors, the 
chandelier is wreathed in greens 
settee by the fireplace is done in 


“(ood 


ord. 
stylized 
ceiling 
and the 
green and yellow pattern on a green frame. 
The exit for the children who have visited 
Santa Claus is in a right wing of the house, 
thereby avoiding any “traffic” complications. 

Christmas trees tilting forward on a near 
45-degree angle in a series of six windows 
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York Display 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 





drawers of the 
titled for 









suggest that the top 
branches of the trees have broken through 


at Bloomingdale’s 


the window glass. Jagged bands of silver 
paper outlined on the glass’ realistically 
suggest the broken pane. The Christmas 


tree setting is framed on the four sides by 
deep panels, these panels covered in wide 
stripe paper; the chosen are gold 
and white; lavender and white; green, red 
or blue and white. That color which appears 
as the stripe combined with white in the 


CC rhe rs 


paper finished panels is repeated in the 
choice of ornaments which decorate the 
tree. In this series of windows, Display 


Dultz used the headline 


Manager Joseph 
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“Pay her the compliment of a Gift for Her 
Home” “for her leisure moments” and 
other such personal messages, arranging the 
suggested gifts on the sloping foreground 
panel. 

A real all-white, 
tered the two windows of Jay Thorpe’s when 
Display Manager Donald Angus used the 
accompanying message: “Make it a Breath- 
Christmas’—the caption inspired by 
the named and featured perfume. The man- 
nequin seated in the sleigh was glamorous 


sleigh, washed in cen- 


less 


in her evening costume of American Beauty 
red with fur wrap and was shown bearing 
gifts of the perfume, many in fuschia col- 
ored metallic paper wrappings. 

branches, pines, meadow 


Leafless tree 


—The first display is by Edward Ballenger, 
Bonwit Teller. Immediately above, by 
Robert Pichenot, Franklin Simon. . . . Left, by 
Sidney Ring, Saks-Fifth Avenue. . . . (All pho- 
tographs by courtesy of Virginia Roehl Studios, 
New York City)— 
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—Top, by Donald Angus, Jay Thorpe's. . . 
—Center, by Joseph Dultz, Bloomingdale's... . 
Below, by Irving Eldredge, R. H. Macy & Co.— 


grasses and tree bark banked around the 
sleigh were all sprayed in silver white; 
the floor of the window was filled with arti- 
ficial snow. The walls of the window were 
in ice blue and spots created a winter night 
atmosphere. 

“Pink Angels Bonwit's Treasures for 
your own Christmas Angel” made the win- 
dow card message in a series of displays 
at Bonwit Teller’s. For this successful re- 
peat program from last year’s promotion of 
luxurious lingerie, Display Director Edward 
Ballenger again had the ethereal looking 
angel figures designed of open mesh starched 
white lace; suspended as they were by in- 
visible fine wires from the ceiling, they 
gave all the appearance of literally floating 
through space, yet quite able to carry their 
white starched lace trumpets in their lace 
hands. Six-pointed stars, also of the 





starched white lace, were suspended at grad- 
uated elevations through mid air, these units 
making fitting display fixtures for the deli- 
cate bits of lingerie. Bed jackets, marabou 
coats, negligees, gowns and slips, all in flesh 
tone or pink, made the “treasures” to be 
chosen from these symbolical settings. 
Horizontal glass shelves set in a frame- 
work of wood and bounded to right and left 
by a tier of shadowboxes made a_ happy 
choice for the six Broadway windows at 
Macy's for showing a wide range of sug- 
gested gifts. The finish of the settings tied 
in with the more delicate choice of featured 
merchandise in that all the framework was 
painted in a pastel shade—blue, pink, char- 
treuse, green, yellow or lavender.  Sub- 
divisions of the horizontal glass panels were 
made by the upright panels, thus affording 
numerous individual units for a diversified 
arrangement of gifts. The displays were 
placed by Display Director Irving Eldredge 
directly back of the window glass so that 
each suggested gift was easily viewed by 
the potential customer. A card prominently 
placed in each window listed the department 
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and floor locations of each type of gift thus 
displayed, inclusive of stationery, perfumes, 
lingerie, slippers, comfortables, boudoir ac- 
cessories and decorative accessories. Christ 
mas trees designed of artificial foliage and 
sprayed in silver white were placed betore 
the backwalls, and the branches of the tree 
were hung with silver balls. 


“Saks-Fifth Avenue—Exciting Gift Sug- 
gestions” was the message chosen by Dis 
play Director Sidney Ring for a series of 
six windows. An open cupboard was tramed 
with curved panels which used the cde 
coupage treatment. The background of the 
panels was in silver paper with the applied 
cutouts featuring the colors of gold and 
purple. . . . The shelves of the open cup 
board provided for four elevations — this, 
plus the foreground of the floor of the win 
dow, giving ample space for the display of 
a wide selection of gifts for the home; of 
perfumes, costume jewelry and other per 
sonal suggestions. The backwalls ot the 
window were painted in an old rose tone 
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much of a traditional character we call 
Santa Claus; some of us think of Saint 
Nicholas; we make much of the fireplace 
with our stockings waiting to be filled; 
some of us try to get away from our world 
ot scepticism. 

We all recognize these customs, but few 
of us know what their origin is, and Car- 
son's set about to develop a display presen- 
tation that would dramatize the origin of 
these customs . and these are some of the 
answers: 

Young and old alike kiss under the mistle- 
toe because a pagan folk called the Druids, 
who lived in the forests of what is now 
France and England over 2,000 years ago, 
attributed mystic powers to this mistletoe 
that neither rooted in the earth nor got its 
sustenance from the earth. They attributed 
magical powers of purity to the chaste mis- 
tletoe and practiced a strange ceremony in 
the forests, involving the young virgins ot 
the tribe. The mistletoe thus became a 
symbol of chaste love. 

Saint Nicholas was a real person who was 
bishop of a monastery in Myra in the Near 
East. The legend goes that he, on three 
successive nights, gave three bags of gold 
to the three daughters of an impoverished 
nobleman that they might have a dowry. 
This story spread to Constantinople, which 
was the city of the early medieval church, 
and from there all the Russias adopted this 
good St. Nicholas as patron saint not only 
of all children, but of travelers and sea- 





farers. Around the fifteenth century, all the 
countries of Western Europe followed the 
custom of parents giving presents to their 
children, as a result of St. Nicholas’ early 
generosity. 

In early Saxon times, around the year 
600 A. D., Christmas was celebrated in a 
truly modern, democratic fashion. The Saxon 
Thane opened the manor house to all—to 
the serfs who served under him, and noble 
alike. They danced, sang, feasted, and ex- 
changed tales of war in the manor hall by 
the light and warmth of the giant Yule log. 
These ceremonies lasted until the Yule log 
burned out. This was the origin of our 
“open house” at Christmas time. 

In the tenth century, an Arabian merchant 
by the name of Georg Jacobs traveled up 
through Italy into Burgundy and Bavaria, 
and on his way spread the tale that on the 
eve of the Lord’s nativity, all the trees 
blossomed torth with fruits and_ flowers. 
The medieval folk accepted this legend as 
a miracle commemorating the birth of their 
Savior. As a result of this tale, they tied 
artificial fruits and paper roses on a giant 
fir in the village. From this origin is 
developed our universal custom of decorat- 
ing our Christmas tree. 

It was not until around the fifteenth cen- 
tury that Martin Luther cut down the first 
Christmas tree and brought it home. The 
story goes that he was inspired by the 
stately fir under the star-lit heavens one 
cold, clear night. In an effort to capture 


this beauty, he brought the tree home with 
him. To represent the stars, he put tiny 
lighted candles on the tree. As the Refor- 
mation spread throughout Europe, the cus- 
tom of the Christmas tree was carried with 
it. It was not, however, until 1841 that the 
Anglo-Saxon people adopted this custom. It 
was Queen Victoria who gave her sover- 
eign, Albert, his first Christmas tree in 
Windsor palace, whereupon the English- 
speaking people throughout the world fol- 
lowed the custom of trimming the tree. 
Our children’s picture books are filled 
with the little character we call Santa’s 
helper. He is a bright little elf or gnome 
that we all recognize. Fact shows him to 
be older than Christianity itself. The pagan 
peoples in the Scandinavian peninsula, prior 
to the time they were Christianized, accepted 
a mythical character they called “Tomten.” 
It was the responsibility of Tomten to see 
that the soil was fertile, that the animals 
were well fed, and that the household lived 
a life of well-being. After Scandinavia be 
came Christianized and after they heard 
about St. Nicholas and his generosity, they 
retained their ancient character, Tomten, as 
a device through which the children would 
be given their presents. They told the tale 
that on Christmas Eve, Jul Tomten would 
leave the presents on the kitchen table. In 
exchange, the children left him a bowl of 
porridge, which he always finished. It was 
believed that Jul Tomten lived under the 


[Continued on page 32] 
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ements Of Display 


The purpose of this course is to give in- 


struction and practice in the fundamental 
principles of display. 

The purpose of display is to (a) sell mer- 
chandise; (b) sell the store to the 


(c) bring people into the store. 


com- 


munity ; 
Through what steps in selling does dis- 


play do this, and how? By attracting atten- 
tion—through color, lighting, motion, sound, 
and even the sense of smell; by creating 
interest, through interesting arrangement; 


by arousing the desire to own—by applying 
the merchandise to the customer or by dem- 
onstration of the use of the merchandise; 
by stimulating action; through getting the 
passerby into the store. 

I. RECENT TRENDS IN WINDOW 
DISPLAY. To give you some idea of the 
changes display has undergone, one must 
look back twenty-five or thirty years when 
had to be magicians in order 
In that era no one had 


displaymen 
to produce results. 
display fixtures as we 
Old empty merchandise 


dreamed of using 
them today. 
with 


know 


covered crepe paper were used 
It required days to build 
because of this lack of 
one has such a variety of 
select from that displays are 
arranged. At our own 


we have completed as many as sixteen dis- 


cases 
for display tables. 
displays fixtures. 
However, today 
fixtures to 
very quickly store 
plays in one day. 

In pre-historic days, which were the days 
before fixtures, the tendency was to put just 
as much merchandise as it was possible to 

display. The more the 
it is quite different, par- 


arrange into one 


merrier! Today 
ticularly in the larger stores, where the idea 
now is to carry out some theme. For in- 
stance, one color, one material, or one style 
four, 


eight, garments 


may be featured. In this case three or 
and not more than six or 
are selected and a background idea devised. 
The entire background might be used, giv- 
ing some explanation on it relative to the 
color, the material, or the style feature that 
the display endeavors to present. 

Today there are things 
to aid in building attractive displays. There 
furnish 


many available 


are decorative materials to atmos- 


phere for the merchandise presented, and 
there are materials for spring, summer, fall, 
that unknown in the 
old days. Stores must allow a fair budget 


for windows, if they are to obtain these aids. 


and Christmas were 


But many display props are simple to con- 
struct out of which, when fin- 
ished, are painted 


board, 
with 

Today there is a much larger selec- 
paper, materials than 


wall 
inexpensive water 
colors. 
tion of colors, and 
ever before. 

II. NEW TRENDS IN WINDOW DIS- 
PLAY. (1) Unit ] 
merchandise, allowing for 
the display. 
symmetrical arrangement; copied from Eu- 
Surrealism—the “en- 
uni- 


trims—the grouping of 


open spaces in 
(2) Continental displav—a very 
ropean displays. (3) 


lightened presentation of ideas;” not 


By JOSEPH APOLINSKY 
Loveman, Joseph & Loeb, Birmingham 








At the request of many display ex- 
ecutives who are now in the process 
of training new and unskilled mem- 
bers of the display department, this 
series of articles by Joseph Apolinsky 
on the elements of display is being 
reprinted. The articles first appeared 
in DISPLAY WORLD in 1940 and 
are based on a series of lectures and 
demonstrations given by Apolinsky in 
the distributive education classes at 
the University of Alabama. 








used in some few 
Le Maire’s 


legs, head, or 


versally adopted, but 
stores. (4) 
the use of a pair of 
suspended from the ceiling by invisible wire, 
and a pair of trousers on the lower part 
of the body; apparently this 1s not classifi- 
distinct trend. (5) The use of 
spotlights or color at 
two spotlights, with color screens on them, 
on either side to illuminate the two impor- 
tant units in the window, letting the rest 
of the display take itself; amber 
or straw-colored light is the best; pale rose 
is the next best. (6) The use of fluorescent 
lights—these give a true light that does not 
distort the merchandise. (7) 
Sound and motion in windows—the famous 
Lord & Taylor Christmas bell window are 
a good example; swinging bells in the win- 


Eleanor displays— 


arms, 


able as a 


care of 


color of the 


dow, accompanied by the sound of chimes, 
and with the proper snow-covered setting. 
(8) Use of perfume—examples, Lord & 
Taylor's perfume fountain on Valentine's 
day; Loveman’s fountain in the entrance. 
(9) Itinerant displays — displays furnished 
by manufacturers who specialize in 
plays; they are shipped from one store to 
another; the displays produced by W. L. 
Stensgaard & Associates, Inc., are good ex- 
amples. (10) Displays without 
home-made equipment used instead of real 


dis- 


fixtures — 


stands. 

it.. TYPES: OF STORE -PRONES. 
There are many and varied types of store 
fronts, particularly in the smaller 
The types of windows are naturally deter- 
mined by the amount of available frontage. 
There are many 


store. 


stores that use their show 
medium to get 
ness, so naturally the more space they can 
devote to their windows the better it is for 
them. As I said before, there are many 
types of store fronts and each requires a 
different method of display. 

The height of the floor of a window 
should average about 12 from the 
sidewalk, so that the merchandise displayed 
will be above eye-level. This makes it easy 
the display. There 
are many materials for covering floors, but 
the most practical is broadloom carpeting in 
neutral However, one can use in- 


windows as the only busi- 


inches 
view 


for customers to 


shades. 


night—the use of 


expensive linoleum, or papers, or fabrics 
that can be stapled easily to any sort of 
flooring. With the aid of tape to 
bind the edges, one can obtain a very ef- 
fective flooring which can be changed with 
the seasons. The old reliable is still a nice 
hardwood floor that is well polished. 

IV. REFLECTIONS IN WINDOWS. 
There is only one way to eliminate reflec- 
tions and all lighting experts will tell you 
this; it is necessary to have more light in- 
side than out—and that is impractical, for 
too much light burns up the merchandise. I 
do not know if there is much that can be 
done about reflections unless you are fortu- 
nate enough to get invisible glass in your 
windows. This eliminates reflections, but 
I'm afraid you will find it rather expensive. 

V. WINDOW BACKGROUNDS. — The 
most practical background for windows is 
one of natural These you will find 
will last indefinitely, for they do not soil 
However, I personally would rather 
have a painted background which is 
expensive and can be repainted easily at a 
small cost—also lighter colors can be used 
in painting and they naturally make it pos- 
sible to see the merchandise more easily. 

Lighting is very important, and an attrac- 
tive display, inadequately lighted, looks 
drab and uninteresting. It is a known fact 
that light will attract. A well-lighted dis- 
play will naturally draw people toward the 
window. <A good lighting engineer will rec- 
ommend the correct equipment. 

VI. KINDS OF WINDOW DISPLAY 
AND WHEN USED. (1) Mass displays 
are those used particularly in smaller stores, 
stores selling low-priced merchandise, and 
in stores where the owner tries to see if it is 
not possible to put everything he has in 
stock in the show windows. As I see it, it 
is quite foolish to put everything in the win- 
dow later on in the when 
the store decides to make a change, it has 
shown practically everything it has and 
therefore has nothing new to display. There 
are quite a number of chain stores today 
which spend considerable sums of money 
on their show windows—and what do they 
They try to see just how much they 
can jam in; consequently it is almost im- 
possible to see the backgrounds for the large 
amount of merchandise displayed. You will 
also find the variety store following the 
same type of display and find that there are 


some 


woods. 


easily. 


less 


because season 





do? 


few shoppers attracted by it. Unless you 
are trying to sell merchandise at special 
prices, mass displays are all wrong. If you 


are endeavoring to display new, seasonable, 
and fashionable merchandise, it is very vital 
that you show it so that all the new features 
are Clearly visible. This is impossible with 
mass display. 

(2) Another kind of display is related dis- 
play. By this is meant the showing of mer- 
chandise with is related in use. For exam- 

[Continued on page 51) 
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Wi: FEEL, not alone the homecoming, but the spirit of 
mothers and fathers, the spirit of home, the spirit of friendship, 
the faith of little children and the hope of parents to see them 
happy and care-free, are but a few of the many things that make 
a Merry Christmas...This year, as in the past two, we must 
keep these things alive. We hope, not only for the sixty-two 
boys from Darling’s plants, but for all the boys and girls who 
are away fighting this war, that next year, we will have them 
safely home and that we will have what we in America cher- 
ish so much —“On earth, Peace, good-will toward men”... 
L. A. Darling Company, Bronson, Michigan, New York Offices 
and Display Rooms, 735 Marbridge Bldg., New York City. 


DARLING 


The Name To Think Of FIRST In Display 





THE DARLING PLANTS ARE OPERATING OVER 95% ON WAR PRODUCTION 
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Reviving The Gay Nineties 


Whether the display is directed to the 
woman in quest of gifts for men, or to men 
themselves, there is a humorous appeal 
about settings and costumes of the Gay 
Nineties that can’t be denied. Especially is 
this so where the natural humor of those 
times, to modern eyes, is pointed up with 
a touch of exaggeration. 

This was the case with the three displays 
pictured here, all of them used within the 
past couple of weeks by two New York City 
stores—Lord & Taylor and Bloomingdale's. 

The former store’s display is shown in the 
top illustration. “You needn't go as far as 
this, but give him something good ’n’ warm” 
was the show card copy for this window. 
The room setting is carried out with plenty 
otf humor. Attired in a red plaid nightshirt 
of 1890 vintage, the figure with the broom 
is swinging wildly at a simulated bat cut 
from gray paper. Barely perceptible under 
the mountain of covers on the old walnut 
bed is a woman's head made of papier 
mache. Her hair is done up in rag curlers. 
The walls of the window are painted a dark 
green. The stove, organ and pictures give 
a finishing, authentic touch of the past. The 
warm clothing featured is arranged in the 
foreground against a low horizontal panel 
finished in red. Henry Callahan is display 
director tor Lord & Taylor. 

At Bloomingdale's, where Joseph Dultz 
directs display, the first window pictured 
has this card copy: “Gifts for your men in 
Service.” Representative gifts for the 
serviceman were displayed in a setting which 
is reminiscent of the days of the “Rough 
Riders” of the Spanish-American war. The 


\ 
a tics ! . 
‘am BEE figure was made of papier mache, in white, 


- ye 


and the hat, scarf, bugle and gift boxes 
were added props. Below the wreath hang- 
ing on the pup-tent is a Christmas stocking 
properly filled and topped with a picture of 
the girl at home. All props serve as display 
fixtures for the suggested gifts. 

“Gifts for the Men in your Life” read the 
card headline in the window adjoining the 
one described in the paragraph above. All 
the comforts of home are depicted here, 


a 


with the Victorian figure in complete repose 
in his arm chair, gazing at his old souvenirs 
of past vears which appear above the sug- 
gested marble mantle—now filled with gifts, 
holly-trimmed candlesticks, shaving mugs 
and pictures. The dog, of excelsior in 
brown and white, the stove and hassock all 
attest to his comfort. 


With Entire Staff 

During the week of December 6, Jas. B. 
Williams, Inc., New York City, held a series 
of sales conferences attended by its sales 
staff, as follows: Charles T. Vetter, J. J. 
Sullivan, C. B. Rever, R. P. Fisher, Mel 
Kav, Murray Tenenbaum and J. Webster. 
The meetings were presided over by Ralph 
W. Adler, secretary of the company, who 
announced that very interesting items would 
be introduced, involving in many instances 
the use of new materials. In the mannequin 
field he further announced that in coopera- 
tion with Mary Brosnan, Inc., new models 
would be constantly introduced. 
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319 WEST VAN BUREN STREET 


Thank You! 


eTo our many friends who waited so pa- 
tiently for their Christmas merchandise, we 


say—’ Thanks a Million.” 


e A tremendous increase in volume plus a 
shortage of skilled workers taxed our facil- 


ities to the limit. 


e Besides .. . a good portion of our plant is 
engaged in the production of several items 
for the army, navy and air corps. 


eSo we are striving to ‘Carry-on” while 
contributing towards the inevitable col- 
lapse of the hordes of Hitler and Hirohito. 


e But, despite all this, SCHACK’S HIGH 
QUALITY STANDARD was, and will be 
maintained. This fact will again be re- 
flected in our new Spring Line which will 
soon be ready for your inspection. 


e We extend the season's greetings. May 
your Xmas be merry—and may the com- 


ing year spell V-I-C-T-O-R-Y for all of us. 


Gchack’s 


SINCE ee NCI 


CHICAGO, 





BUY MORE 
WAR BONDS 


ILLINOIS 
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Pick The Homewares Theme Carefully 


During the past years the beginning of a 


new year was the signal for store-wide 
homewares sales with the emphasis placed 
squarely on reduced prices. 

That 
we complete our second year at 


however, as 
war. A 


picture has changed, 


shortage of merchandise and the request 
of the government for the elimination, inso 
far as possible, of “special sales events” will 
annual promo- 


Instead, most 


result in few of the usual 
tions of this kind rf goods. 
stores will simply  point-up 


through window and interior display during 


homewares 


January and February. 

With reduced 
display themes will quite logically be based 
factors with particular wartime 
significance. Undoubtedly the quality of the 
merchandise will be of primary importance, 
with stress on its durability and utility; the 
public has learned as never before the neces- 


price out of the picture, 


on other 


sity in wartime to put quality and long life 
ahead of other attractions. Hence in analyz- 
ing the merchandise for display motifs, the 





By JOE E. VENT 
The Rike-Kumler Company, Dayton 


displayman will want first of all to deter- 
mine why it has durability and utility in 
the home and make sure that his windows 
and interior settings explain these points 
fully. 

In promoting homewares from this angle 
it is well to keep in mind that a good sec- 
ondary display theme can be based around 
practical suggestions on how to insure long 
life for such items as linens, sheetings, cur- 


tains and the like. Shoppers are particu- 


larly grateful for such information these 
days, and displays that contain such sugges- 


tions will outsell those that do not, other 
things being equal. 

\nother point to remember in planning 
homewares displays is the fact that January 
the latter month to a greater 
degree — represent the tag-end of winter. 
Most people are thoroughly fed-up with the 
dull, depressing season and turn eagerly to 
anything which will help add cheerfulness 


and February 


and color to their home life. The displayman 
can suggest, through miniature room treat- 


ments as shown in the display at the lower 
left and the one at the upper right, how this 
can be done through curtains, drapes, chair 
covers, wallpaper, and the like. 


Thus we see that the elimination of the 
annual low price appeal in homewares dis- 
play enables us to focus instead on quality 
first, with upkeep and brightening up the 
home as important secondary themes—and 
this is as it should be. 


As for the group of displays pictured here, 
the first is a setting for “Blue Ridge Moun- 
tain” dinnerware, the rural thought being 
carried out by the background. The minia- 
ture barn, incidentally, extends a few inches 


from the backwall for additional perspec- 
tive. The second window, lower left, ties in 
with House & Garden’s “Build a Bright 


Future.” Much the same theme is suggested 
in the display at the upper right, while the 
final window makes the quality of the sheets 
plain through stressing the much-advertised 


name of “Wamsutta.” 
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Make this smart pin stripe angle grain screen with... 


ans= Sul 


PHOTO LACQUER "WOOD GRAIN” VENEER 





The smart, herringbone effect illustrated is one of many lustrous wood grain 
patterns available in Sans-Arb recreations of foreign and domestic woods. The 
fidelity with which the original colorings and character of fine burls, crotches 
and straight grains are reproduced in Sans-Arb’s durable, photo lacquer veneer 
astounds wood experts. 

Sans-Arb is produced in flexible sheet form and is easily applied to wood, 
metal, composition board — even glass. It can be cut to any dimension, applied 
to virtually any shape, flat or molded — to any smooth surface, large or small. 
Here is the ideal material to give wartime merchandise the richer display back- 
ground it needs at low cost. The screen illustrated above is extremely easy to 
make. Sans-Arb is equally effective for window backgrounds, mobile panels, store 
interior treatment and decoration. Send for quotations, giving area to be covered 
in square feet. Address Department 6912. 


THE MEYERCORD CO. 


5323 WEST LAKE STREET + CHICAGO, ILLINOIS 





Wy r 
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|.A.D. Directors Meet 


The 
meeting of the International Association of 
Display was held Sunday, December 12, at 
the Hotel Sherman, Chicago. Instead of the 
knock-down-drag-out session promised for 
many weeks by a number of board members, 
the affair was extremely mild. The ill-feel- 
ing caused by the wildcat “directors’ meet- 
ing” held earlier this year in New York 
City, at which time a few of the directors 
tried to oust the rest of the board, was 
deftly smoothed over and forgotten. Two 
resignations were proffered at the Chicago 
session but were refused, and the meeting 
ended with the usual professions of mutual 
esteem on the part of all concerned. Out- 
siders were a bit bewildered in trying to 
find anything definite accomplished by the 
that 


long-anticipated board of directors 


special session, but were reassured 
much had been done. 

Ten members of the board were present 
and three who were unable to attend sent 
their proxies. Those on hand were Ray W. 
Parks, Leavitt Stores Corporation, Man- 
chester, N. H., president; Robert O. John- 
son, Commonwealth-Edison, Chicago; C. H. 
Fadem, Lyon Tailoring Company, Cleveland, 
treasurer; Frank Whitelam, R. H. Fyfe & 
Co., Detroit; Everett Quintrell, Elder & 
Johnston, Dayton, vice-president ; 
Goldsmith's, Memphis, 
Richard Van 
dever Dry Goods Company, Tulsa; Joseph 
\polinsky, Loeb, Bir- 
mingham, third vice-president; L. L. Wil- 
Pizitz, Birmingham; Dave Estes, Bond 


second 
Joseph  Bronsing, 
first vice-president ; Staines, 
Loveman, Joseph & 


kins, 
Clothing Company, St. Louis. 

\fter a brief flurry over naming an act- 
ing chairman of the board (in the absence 
of Chairman Joseph McCann, S. Kann Sons 
Washington), the appointment 
\polinsky. Three 
were present at the start of the session: H 
I. Kleinhaus, representing the National Re 
tail Dry 
vestri, representing the National 


Company, 


went to Joseph guests 


Goods Association; George Sil- 
\ssociation 
ot Display Industries, and R. C. Kash, edi 
tor, DISPLAY WORLD 
Kleinhaus was 


the N. \ 1). a 


elsewhere in this issue, 


present at the request of 
told in detail 
at its recent meeting 
recommended that the I. A. D. investigate 
affiliating with the N. R. D. G. A. as a dis 
that 
directors, 


which, as 


play group in the same way sales 


promotion executives, personnel 


comptrollers, etc., have done. 

Kleinhaus explained that he had not come 
to make a proposition on the part of the 
N. R. D. G. A., but at the display 
request to explain the possible set-up under 
affiliated with the 
He recalled 


factors’ 


which a display 
Ne: HRS Dds; AG 


that several vears 


group 
would operate. 
ago a movement had been 
under way to effect some sort of affiliation, 
but without result. 


R. D. G. A. dis- 


function, he 


In explaining how a N 


play group would compared it 


with the already established personnel group 


ot the organization—having its own board 
ot directors chosen trom members of the 
group and with its own chairman. Indi 


viduals are members of such a group by 


virtue of their 


Ni: ik. DG, A: 


store membership in_ the 


The store, he added, pays 


dues based on the amount of business done 
during the last fiscal period, and the amount 
paid as dues determines the number of rep- 
resentatives it may assign to participate in 
any of the nine divisions of the N. R. D. 
G. A.—comptrollers, delivery, sales promo- 
tion, and so on. 

The question was advanced that if a mem- 
ber store had, for example, only two repre- 
sentatives and wished to assign still another 
man for the display group—if and when it 
becomes a_reality—what could be done 
about it. Kleinhaus replied that upon pay- 
ment of a small additional fee, another rep- 
resentative in excess of its quota could be 
named by the store. He pointed out, also, 
that even if a store is not a member of the 
N. R. D. G. A., if it belongs to a group such 
as the shoe association, a utility association, 
and so on, upon payment of a fixed fee it 
can have its representative (for example, 
a display director) participate with a desired 
group of the N. R. D. G. A. 

He explained that the facilities of the or- 
ganization would be at the display group’s 
use, just as is the case with the other nine 
divisions. Each year the display chairman 
and the N. R. D. G. A. chairman would 
work out the estimated budget for the forth- 
coming fiscal period, after which it would 
be submitted to the committee for 
questioning or explanation. 
The budget would be based on accomplish- 


budget 
approval or 


ments planned for the year, balanced 
against estimated revenue from member- 
ships and the sale of convention exhibit 


the period, if any 
been used up, one 


space. At the end of 
budget funds had not 
half the 
play group’s “kitty” to be spent as desired 
when advisable; the other half would revert 
to the N. R. D. G. A and would become a 
part of that organization’s reserve fund. It 
was explained that any money the I. A. D. 


remainder would go into the dis- 


might bring with it from its present treas- 
remain I. A. D. 
way seen fit. 


ury would property and 
could be spent in any 
Other 


by the directors and answered by Kleinhaus 


membership questions were asked 
until it seemed there were no contingencies 
along this line which could not be worked 
out satisfactorily. Among the advantages 
of affiliation with the N. R. D. G. A. 
mentioned: “the displaymen would have a 
would 


were 


stronger tree to hang their hats on;” 
gain more influence and be placed on more 
would more 


of a professional basis; have 


acceptance by management, and would add 
more prestige to their position. It was also 
that with the N. R. D. G. A. 
7,000 there 
would be the possibility of gaining substan- 


pointed out 
having some member stores, 
tially in membership right from the start. 
Called on for remarks, Silvestri repeated 
that the N. A. D. I. requested the 
I. A. D. to investigate the advantages and 
possible disadvantages of affiliation with the 
N. R. D. G. A. He suggested that an edu- 


simply 


cational program for members be worked 
out as well as any other programs which 
would benefit stores, display, and display- 
men. 


It was recommended by R. C. Kash, edi- 
tor, DISPLAY WORLD, that the directors 


appoint a committee to confer immediately 
with N. R. D. G. A. headquarters, after 
which a report could be made to the board 
which in turn could pass along its recom- 
mendations to the I. A. D. membership for 
whatever action seemed appropriate. 

After discussing the matter at length, 
after the guests had left the conference, the 
board of directors decided to have someone 
take up the matter with the N. R. D. G. A. 
headquarters during the latter’s annual 
meeting in New York in January; any fur- 
ther action would be delayed, the board 
said, until the matter could be presented to 
the I. A. D. membership in June, during the 
Display Market Week the N. A. D. I. plans 
to hold in Chicago during that month on 
dates to coincide with the sessions of the 
Comptrollers Congress of the N. R. D. G. A. 

It had also been suggested to the board 
that they appoint a committee to meet with 
a similar group from the N. A. D. I. to see 
what arrangements could be made for joint 
participation in the two Display Market 
Weeks planned for next year and for gen- 
eral cooperation on display subjects affect- 
ing the two organizations. This was not 
done, it being explained that Silvestri, as 
representing the N. A. D. L, had given the 
board all the information it needed. 

Considerably to the surprise of many 
members of the board, who had not received 
an I. A. D. financial statement for many 
months, the treasury proved to be in fairly 
healthy condition. Rumors had been rife 
that in order to defray the expenses of the 
directors attending the Chicago meeting it 
would be necessary to cash in at least part 
ot the War Bonds purchased two years ago; 
I. A. D. headquarters had even advanced 
the idea that the meeting would cost between 
two and three thousand dollars. As nearly 
estimated, however, it was 
that the actual cost approxi- 
$050 and that there enough 
money in the treasury to take care of such 
a sum without cashing in any Bonds. The 
actual treasurer's report is given below: 
STATEMENT OF ASSETS AND LIA- 
BILITIES AS OF NOVEMBER 30, 1943 


\SSETS 


as could be 
found was 


mately was 


Cash on Deposit — Regular and 
Convention Accounts 

Defense Savings Bonds ($7,000.00 
Maturity Value Series F Bonds 

from Sep- 


$1,769.23 


maturing 12 years 
tember 1, 1941) 
Accounts Receivable 


5,180.00 
Convention 


Space 40,00 
Petty Cash on Hand 50.00 
Furniture and Fixtures 100.00 


Total Assets $7,139.23 
LIABILITIES 
Accounts Payable 
Surplus, November 30, 


None 
$7,139.23 


1943 


Total Liabilities and Surplus $7,139.23 


In conclusion, it was voted not to accept 
the resignation of Joseph McCann, S. Kann 
Sons Company, Washington, as chairman of 
the board. He will be asked to reconsider 
his decision. 
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“So Proudly We Hail. . .” 





Theme songs for a series of displays are 
and 
the motion 
hand them to us on a platter. 
We Hail” was one of 
knows by 


oftentimes if we keep our 
picture companies 
“So Proudly 
This title, as 
everyone used for the 
motion picture concerning the brave nurses 
of Bataan. The four words immortalized 
by Francis Scott Key in the Star-Spangled 
number of 
institu- 


important 
eyes open 
these. 
now, is 


create a 
patriotic 
tional, as well as merchandising. 

With these four words spinning around in 
matter, we windows, 
each putting over an idea entirely separate 
other, but all under one theme. 


Banner immediately 


ideas for displays and 


our gray created five 


from the 











By FRANK G. BINGHAM 
Robertson Brothers, South Bend 


The first was a large jungle scene reproduc- 
ing Bataan, showing a mud-spattered nurse 
caring for a wounded soldier. This window 
gave impetus to the Red Cross campaign 
for 36,000 nurses, as well as promoting War 
Bonds with this copy: “So Proudly We Hail 
The American Nurse, Heroine of World 
Battle Fronts. She is fighting this war with 
weapons of skill, mercy and sacrifice. Are 
Backing the Attack? Buying War 
Bonds saves lives, too!” 
tied-in with this 
using suits, dresses and coats — proving, I 


you 


The other display one 
believe, that many ideas can be adaptable to 
every-day selling of merchandise along with 
Bonds. The first unit of 


showed a center 

















a shock of corn bearing Bonds instead of 
Bonds were also inserted in the rat- 
tan pumpkins around the shock. The cap- 
tion: “So Proudly We Hail—The Women— 
who are shortening this war by harvesting 
War Bonds first, then, the clothes they need 
for necessary wartime morale.” 

The next showed an enlarged War Bond 
which was cut up to form a dress; another 
Bond was carried on a handbag. The copy: 


ears. 


“So Proudly We Hail—The Women—Who 
Know Until Victory is Won Fashion's Best 
Silhouette is War Bonds !” 

The help wanted theme was used here to 
lend aid to the overworked personnel de- 
partment. 


Newspapers were its only props. 























The caption read: “So Proudly We Hail- 
The Women—Who are shortening this war 
by taking a job in a war plant, department 
store, or in any other necessary civilian 
service.” 

The last idea attracted much comment and 
attention to say the least, thanks to Harper's 
This put over the reverse compli 
ment theme by saying: “Not so Proudly 
We Hail— The Woman—Who Lost Her 
Head—This woman at the scent of Victory 
walks out on her job, cashes in her bonds, 
and hurries to the store. She buys by the 
dozens, inflation, and 
She is the despair 


Bazaar. 


yawns at stocks up 
while the going is good. 
of America!” 

In summary, I would say a movie title 
gave me five window displays putting across 
the following ideas: recruiting for badly 
needed Red Cross nurses, three War Bond 
messages, aided our personnel department 
which is carrying on as best it can in a 
war industry city, educated the customer to 
buy only what she needs, and last but not 
least we showed the window shopper mer- 
chandise she could buy. 
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THANKS 





A. & G, Clothiers, Baltimore 
Abraham & Straus, Brooklyn 

J. P. Allen Co., Atlanta 
Alexander's, New York City 

Ames & Brownley, Norfolk 
Anderson, Dulin, Varnell, Knoxville 
Armstrongs, Nashville 

L. S. Ayres & Co., Indianapolis 

H. S. Barney, Schenectady 

L. L. Berger, Inc., Buffalo 
Berry-Burke & Co., Richmond 

J. Black & Sons, Birmingham 

L. M. Blumstein’s, New York City 
Bon Marche, Inc., Asheville 
Bonwit-Teller Co., New York City 
Boston Store, Milwaukee 
Brager-Eisenberg, Baltimore 

J. C. Bright, Lansford, Pa 

Bromley, Mt. Vernon, N. Y. 
Burdines, Inc., Miami 

The Cain-Sloan Company, Nashville 
Carson Pirie Scott & Co., Chicago 
The Castner-Knott Co., Nashville 
Chandler & Co., Boston 

T. A. Chapman Co., Milwaukee 

The Children’s Shop, Butte 

Cohen Brothers, Jacksonville 

The M. M. Cohn Co., Little Rock 
Coyle & Richardson, Charleston 
Crosby Brothers Co., Topeka 
Davison-Paxon Co., Atlanta 

The Dayton Company, Minneapolis 
The Diamond, Charleston 

E. W. Edwards & Son Co., Buffalo 
E. W. Edwards & Son Co., Rochester 
E. W. Edwards & Son Co., Syracuse 
El Encanto, S. A., Havana, Cuba 
Ellis-Stone Co., Durham 


460 W. 34TH ST. 





Thank you for giving us the 
opportunity to serve you this 
year. Your cooperation has 
helped us overcome unavoid- 
able production and delivery 
difficulties. 


Emporium, St. Paul Matson Blanche, New Orleans 


M. Epstein, Inc., Morristown, N. J. The Edward Malley Co., New Haven, Conn 
The Fair, Chicago The May Company, Cleveland 
The Federman Company, Bridgeport, Conn The Meyers Company, Greensboro, N. ( 
Francis Dress Shop, Fairmont, W. Va Miller Brothers ¢ ompany, Chattanooga 
Furchgott’s, Inc lacksonville Miller & Rhoads, Richmond 

3 ; ae pip J. R. Millner Co., Inc., Lynchburg, Va. 
General Electric (¢ On, Schenectady Muzsy Brothers Co.. Bristol. Conn. 
Ginset Brothers, Philadelphia McCann's, Inc., Torrington, Conn. 
7 ets ee 2 a W a , James McCreery & Co., New York City 
reenberg rothers, ittsburgh ° 

: . Osgoods Smart Shoppe, Fairmont, W. Va 
Phillip A. Halle, Memphis : it 

5 Palace Clothiers, Tulsa 


The Harris Co., San Bernardino, Calif ) 
Hecht Brothers, Baltimore Palais 
S. H. Heironimus, Roanoke 
Hens & Kelly, Inc., Buffalo 
Hess Brothers, Allentown, Pa. 
The Higbee Co., Cleveland 


Royal, Washington 

Penn Trattic Co., Johnstown, Pa 

Peoples Store, Inc., Charleston 

Pfeifer Bros., Little Rock 

Louis Pizitz Dry Goods Co., Birmingham 
Pomeroy’s, Inc., Harrisburg, Pa. 


Hochschild-Kohn Co., Baltimore 

Hofheimers. Norfolk Powers Dry Goods Co., Inc., Minneapolis 
D. H. Holmes Company, New Orleans D. M. Read Co., Bridgeport, Conn. 

The Hub, Baltimore Rich’s, Atlanta 


W. H. Roland Co., Bloomington, III. 


Rosenfelds Dry Goods Co., Baton Rouge 
Russeks, Detroit 


George Innes Co., Wichita 
J. B. Ivey & Co., Charlotte 


S. Kann & Sons, Washington “1 
Sangers, Dallas 


Kaufmann’s, Pittsburgh 

és Sears, Roebuck Co UTS e 
Ernst Kern & Co.. Detroit a ; eget & bi Loui vill 
J. A. Kirvan Company. Columbus, Ga See ee aan Os) eee 
J: : : \ Sibley, Lindsey & Curr, Rochester 
Kline’s, Inc., Kansas City, Mo Smith & Welt Norfoll 
Kresge Department Store, Newarl scr sal er Phe ee 

ine : Albert Steinfeld & Co., Tucson 
Lamson’s, Toledo The Stewart Dry Goods Co., Louisville 
Lansburgh & Bro., Washington Stone and Thomas, Wheeling 
Lindner Coy, Cleveland Stewarts. Baltimore 
Lit Brothers, Phil Iphiz ' 

t nes I idely : Thalhimer Brothers, Richmond 


Lord & Taylor, New York City 
Loveman, Joseph & Loeb, Birmingham The New Union, Des Moines 


B. Lowenstein & Co., Memphis C. H. Yeager Company, Akron 
R. H. Macy & Co., New York City Zollinger-Harned Company, Allentown 
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The Christmas presentations on State 
street this year give you such an inner glow 
that you want to tinkle a bell. Field’s large 
corner window at Randolph street is a per- 
fect example of this Christmas spirit that 
permeates the air. The entire window 1s 
devoted to “Santa’s Work Shop” with old 
Saint Nick naturally the center of the stage 
putting together a half-track truck, thereby 
date. Then 
begin to note the infinite care given to many 
details of this splendid window. Full 
about, appropriately 
Westside” “Chicago 
“Northshore.” 
all function, as witness five 


bringing the theme up to you 
bags 
ot toys are scattered 
ticketed 
Northwest” 


The toys shown 


“Chicago 
“Southside” 
elephants hanging on from trunk 
two 
and 


“Dumbo” 
to tail in 


monkeys 


various sizes There are 


hanging from the rafters, 
Mickey Mouse has his own perfectly scaled 
built within a 
the usual hole 


background is a series of regulat 


down doot regular door in- 


stead of about 15 inches 
high. The 


paneled glass windows, frosted over. 
touch kiddies 


Then 
regular 
Santa’s 


the human manne 


quins peering in workshop, noses 
butted right against the frosty glass behind 
the background. 

On Randolph street is the other half ot 
“Mrs. Santa” 


busily sewing doll clothing (both Santa and 


this toy window, showing 


Mrs. Santa are regular mannequins, wigged 
and masked.) One end of the window has 
a desk and file boxes for good boys and 


good little girls; the other end has a stable 


for a reindeer. John Moss, Jr., is display 
manage! 

Moss featured a very new and unusual 
type of Christmas tree out of paper sculp- 


ture in the rest of his State street windows. 
This was followed through in the main aisle 


By JACK POLLARI 
Madigan Brothers, Chicago 





interior floor The tree is a simple, 
curled edge affair that says “Merry Christ- 


Cases. 


mas” in today’s modern way. 

Field’s Christmas interior features beauti- 
drawn by white plaster 
horses, actual size, laden with gifts. Both 
children and adult mannequins were in the 
The tall foyers fea- 
tured huge with baubles in 
all colors in the traditional Field’s manner. 

Howard H. Haney, Crawford Department 
Store at Western Devon, installed a 
stirring, action-compelling Bond 
A big jolly Santa of plas- 
ter hails the passerby with a large blow-up 
of a War Bond snugly folded under his arm, 


ful white sleds 


sleds on the ledges. 


green festoons 


and 
window 
for December. 


with this message on a panel at the base 
“The Greatest Gift of All!” 


of the window: 





The warm touch is a small child mannequin 
standing with him, dressed in sleepers. They 
are flanked by two. short 
panel trimmed with natural fur at the top: 
“Insure his Future Give War Bonds!” 

Jay Howe, before he fell ill, designed for 
later execution at Mandel Brothers 
the most dramatic and human Christmas 
windows seen on State street. This corner 
window shows an average American family 
sitting at the dining room table for their 
It’s through the magic of 
activated papier mache figures that a 
picture like this can be made so appealing. 

A son back from army camp or overseas 


messages On a 


one of 


Christmas turkey. 
new 


walks gayly into the room, package laden; 
little Junior and _ his happily 
him; father is at the head of the 


receive 
table, 


dog 


































napkin in hand, a look of elation on his 
face—half in the act of getting up and half 
turning to greet his boy; mother at the other 
end of the window is bringing in the sizzling 
turkey; baby is in his high chair in a glee- 
ful pose; the cat is feeding her kittens on 
the rug; a sailor and his sweetheart are in 
a loving embrace; the rest of the cousins- 
in-law are all sitting in happy anticipation, 
and to top it off, Santa is on the roof peek- 
ing joyously at this happy scene. The rein- 
deer, unharnessed, also are on the roof. 

Mandel’s interior featured large colorful 
flower carts, awning and parasol bedecked, 
on the were heaped with 
gavly colored packages as were the carts 
themselves—magenta, light blue, chartreuse, 
and tuschia predominating. 

Bruce Elliott, at Steven's, installed the 
annual Christmas classic lingerie and negli- 

[Continued on page 36] 


ledges. These 


—The first display is by R. R. Jericho, The 
Boston Store. ... At the left, by J. W. Camp- 
bell, Carson Pirie Scott & Co... . (All photo- 
graphs by courtesy of F. A. Kuehn & Co., 
Chicago) — 
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When you read this you will be relaxed 
from all the Christmas work you started so 
early this You not realize it, 
but you have done something that is as old 
as the spirit of Christmas. You have made 
people happier! You have hurried that 
swing-shift girl of 19 into sending her 
marine that package he will open in 
jungle of the South Pacific. You 
helped Mrs. Jones make up her mind about 
that robe for het 


year. may 


some 
have 
husband, and an extra 
Bond to put in its pocket. You have made 
Jim Smith, the war worker, buy the things 
his wife always dreamed of, but 
You have put the glint into 


never got 
for Christmas. 


children’s eyes as they press their noses 
tight to the glass to see the wonders of the 
toy window. You have made them laugh 
and dream. You have put them into a 


fairyland of imagination right on the side- 
walk, and that does for the child’s mind 
what a good book will do for an adult. You, 
by your creative ability in moulding mer- 
chandis¢ have stirred 
the desire of giving to others. You have 
strengthened the ties of families in a time 


with magical props, 


when ties are weakened by war and sorrow. 
You, the creators of the displays of today, 
small or how part 
you play, are more than just a cog in the 


no matter how large a 


wheels of selling. You are a force for good 
in a world not so good. 


It was Validivar who once wrote: “So long 


DISPLAY WORLD 


Think this ever 


CE BY FRANK G. BINGHAM Sl 





as men exchange gifts motivated by the 
sheer joy of giving and good fellowship, 


and neither prompted solely by tradition 
or with the thought of reward or distinction, 
there is evidence that the foundation upon 
which moral values must rest still remains.” 

The future of display will not be in such 
bad hands if all the displadies in the busi- 
ness today have the same enthusiasm and 
the will to learn as Mary Ann Stout, who 
wrote the following little theme for a high 
She works for M. Mac- 
Laughlin, display director of Ziesel’s, Elk- 
hart, Ind., and her father is a doctor with 
the armed forces in Alaska. Here it is, en- 
titled “Christmas Window.” 

“Tearing our hair, we dash madly up and 


school assignment. 


down stairs, back and forth along the aisles 
carrying loads of this and that for our al- 
demanding windows. Christmas is 
Oh, I know it’s a long ways away, 
done 


ways 
coming. 
but this vear everything’s got to be 
earlier. Let's see; we'll have a large white 
sleigh, drawn by two prancing reindeer, in 
for negligees 
been ordered, 
begins. My 


one window, a silver 
in another. Materials have 
plans ready and _ production 
boss’ slogan when time gets short is always 
this: ‘Cut the details. Work a little faster.’ 

“After weeks of labor, every- 
thing is finished and I do not have to work 
tonight, but something urges me to walk 
the store after finishing dinner. 


moon 


ceaseless 


slowly by 





—Harry Mich, World War | veteran, with his twin sailor sons— 


DECEMBER, 1943 


Two persons are standing by the window 
looking in, as I stop. ‘Oh, Bill,’ she says, 
‘just look at the heavenly lynx coat. And 
that stunning ski-suit on the woman in the 
sleigh. Look over here, Bill! That loung- 
ing robe is gorgeous! Just imagine me in 
that one by the moon!’ 

“They hardly even noticed the 
settings. The ones we worried over and 
worked so hard on for weeks. That does 
something to a person and I felt gloomy. I 
wondered if it’s all worth while to put in 
attractive displays when they are hardly no- 
ticed. Oh, I know it’s the merchandise 
that’s important. That is what we are dis- 
playing, not the sleigh and the moon. Win- 
dows are meant to sell, but I still think that 
white sleigh deserves some notice after we 
worked so hard on it. 

“There is a group of men at the window 
now; some of them look like business fel- 
lows. I'll get up close to hear what they 
have to say. ‘Man, isn’t that a beauty!’ re- 
marked the tall one. The shorter man next 


window 


to him said: ‘Look at the balance of it, 
will you! See how each group contributes 
to the general theme? Boy, that fellow’s 


got something!’ The tall man speaks again: 


‘Say, I wonder what big display company 
he bought that white sleigh from. It 
sure 


“T didn’t listen any more. My heart was 
singing. I felt grand and I knew display 
was worth while after all. Under my 
breath, as I walked away, I said: ‘I helped 
build that sleigh, mister.’’ 


Harry Mich has been actively engaged in 
the display profession in Chicago since 1910. 
He takes to Adler-Jones, his new associates, 
a broad experience of twenty years as an 
active displayman, plus thirteen years as 
owner and manager of his own business— 


The Felt Letter Studios. Harry has not 
alone served the display profession with 
distinction and honor. His record as a 


patriotic American is one of which to be 
justly proud. He served in the United 
States Navy in World War I—has been a 
member of Naval Post No.. 372, American 
Legion, for twenty-one years—now has twin 
sons in the navy to carry on the good work 
where Harry, incidentally, has not yet left 
off. 

Harry is one of the few Chicagoans who 
have regularly contributed to the Red Cross 
Blood Bank for the past two years, having 
donated ten pints of blood to date. He will 
make his eleventh donation this month. 
who know Harry, today, will tell 
that he still has plenty of good red 
corpuscles and seemingly unlimited vitality 
to keep them circulating. 

In his spare time, Harry 
Civilian Defense activities in Chicago, where 
he is, at present, executive lieutenant of 
three districts in the Chicago Auxiliary 
Police. 

Incidentally, those of you who know Harry 
will agree, upon seeing his two sons in the 
picture, that if they are representative of 
American sailor, we've got 
.. Harry’s only hobby is long- 


Those 
you 


engages in 


the average 
some Navy!. 
distance swimming. 


WORDISPLAYS: December, the last 
month of 1943, is pouring out its last days. 
[Continued on page 50] 
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THE PROVEN PRODUCT TIMBERTO 
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ath 15 years of conscientious effort has 

brought TIMBERTONE to its present 

stage of incomparable perfection. 

Throughout the nation, in hundreds 

Hit and hundreds of store, executive, in- 
eee stitutional and residential installa- 

a Hr tions, the superiority of TIMBERTONE 
ih Ht has been recognized. For character, 

i depth and rich refinement it has no 
peer. TIMBERTONE has a sufficiently 


eed ERG heavy texture and true woody char- 
H | 4 MEL festa eeastih i acter to set it apart from all other 
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OAK VENEER (In Relief—not Flat). Solid Finishes of light and dark woods, varied pickled  WOOd veneer products. Its extra deep 
finishes of grays; and pastel shades of blue, green, yellow and rose. graining assures the ultimate in real- 
PRAM chicos es 912.25 3’x8’........ $4.30 and now also available in 3’x27’........ $13.75 ism and eye satisfaction. 
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STORE WINDOW, JOHN WANAMAKER MODEL ROOM, LORD & TAYLOR EXECUTIVE OFFICE, SUCRO-BLANCO, INC. 


WHAT ARE YOUR PLANS FOR 1944? 
THE YEAR OF VICTORY 


: 15 WEST 24TH ST. 
pet te in ao alee TIMBERTONE DECORATIVE CO., INC. NEW YORK 10, N. Y. 


COMPLETE LINE OF TIMBERTONE PAPER VENEERS: OAK, HONEY PINE, COLONIAL PINE, WALNUT, 


BIRCH, BRICK, STONEWALL, FLAGSTONE and FIELDSTONE WALLS, GRASS and STONE PATHS 
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Christmas Eve On Alll Fronts 
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—The Hecht Company, Washington, used full-page space in local papers 
to announce this unique series of three-dimensional displays, while the 
U. S. Treasury Department sent out special invitations to Washington 
citizens to see the windows. The theme was "Christmas Eve with Amer- 
ica's Fighting Forces’ and the displays showed scenes in Sicily, Kiska, 
in a Jap concentration camp, in the South Pacific, on the North Atlantic, 








and at an African air base. Two of the complete displays are shown 

here, while three other photographs are close-ups of details. In the raft 

scene, the waves were of rubber and moved realistically. The displays 

were done by local artists working under the direction of H. K. Melni- 

cove, Hecht's display director, and supervised by Victor Rinaldi. The 
display at the lower left was for a corner window— 





ia) 
wil 
fo 4 
O 
> 
> 
< 
a 
a. 
7) 
(a) 


1943 


DECEMBER, 


YOUR DISPLAYS FOR JANUARY 4TH WAR LOAN 


"OAL SIUF JO} NYSOTS TVIOISAO MAN 244 PAY sAnidsig € |] 44} a}0NKY “pscog 
-Pup> pauospas Aanay ‘4d QQ] UO sucjod aAlyon444O UI yas Anjdsiq A10491A P4P2-€ NWOT UVM HLL ‘ves! ‘Asenuee (\-pprA) 


p *pebupy)d butaegq st uonpajsnyyr eappuerb puny ‘siajsod asay} jo 
‘ seysjoxs ybnos jsilj 1MO wloly BID JJa]T UO UMOYS Sj}ND :a}0N 


*sepoo 
eaogo Aq sepso aspajg ‘oBb2Iy> “q‘o"y 'yoD9 syuo> G3 
'PUDIS disyspoom a4iym edaId-p (pp-S) ‘sADidsSIG |,Zp 
WAbT Buipunjs soy = “oBno1yD “q'o'y 'yo0e Q7°|¢ ‘sooeld 
wojyyoq pun doy Buijsoddns uyyim punjg disyspoom a4iym 
aceid-p (pp-SM) ‘Aojdsiq Asos21A |,Zpx,,65 Buipunys soy 


‘apod aaogo Aq sapso aspaiq “AKON SBuisepso Aq juawyuiod 
-dpsip pioan os ajqissod iD suni-o1 ou—poyiwy si sAnjdsiq 
NVO1 UVM HL 25244 4° Apiguonb uno *AjBuis you—sAnjdsiq 
€ 40 syas ul Ajuo pjos “yes adaid-¢ sed g/°g1$ (spuDys ynouyim) 
oBpaiy> ‘q'o"} ‘a24g + “pupoqpup> pouospes “yd Qo; Aaney 
UO |JD ‘ssOjOD juaseYIP / UI ZHXK,%{6Z aUO yYyov~a '‘sAnjidsiq 
OM} !S10]02 & UI | ZHX, 6G euo—sADidsig ¢ sepnjoU! yes YODI 


—shoidsiq Aso4o1, (j-pefA) pol ‘AsOnUuEL :SNOILWOIAIOIdS 


w'SAWG JWILIOWSd Y3LLId YOI—MON 
JAVS,, :pso> Avjdsiq psiys YO—, FN LNA YAlddVWH VW YOI— 
MON JAVS., *44°| 4240] uo pune Avidsiq—,,QTYOM YILLI9 
SMOYYOWOL YOI—MON FAVS,, *8P222 pso> Anjdsiq 
4a6snj uo (sajoui> ui) Adoo 'paaowas syasul NWOT YWM HIP 


244 YHA “SPU NVOT YWM Hb 24+ 42440 as 404 sAojd 
“SIG. PUOg SWI}-ID AA SAIHDD444D NOA saaiB siyjy “spss Anjdsiq 
€ OYf JO YODE UO S4Nd-aID OM} aU4 OUI WaYy jrasu! 4snI NOA 
os 'pupogpin> 4yBiem wnipew jo sajquid eypsnodes ul NWO] 
UVM Hib 244 ¢Nogo Adoo euy ysiusny |j,am 'sADjdsip aseu} 404 


ANIWA AWENOG---ASN AIENOG 


“‘pybl| '9| Auonigey spua 'g| 
Asonune sjipys aalig siuj ‘“sseoons yoouB D NWOT 
UVM HL 244 exw djey of aonds sso4s apisu! snd 
—wmopu! A Anjdsiq auo upuy asow asn sje] “DM aut 
ulm djay of Aouow Buipus; suo Aout ‘au, auns out 
fO—duNjny aut 4O¥ Buiyzowos ans ysnu Aouy 9z/094 
ajdoed ayow 04 papasu ain asayy ay!) sADjdsiq awit 
-IDAA #OU} 8045p |] MOA MoUY BAA “yulOd |U}y Of pUD 
a1yoWpIp a1 Aou4 (NWOT UWM HL e4F 4aa0 4nd 
djey jy! '440] uo uMoys fos Anjdsiq Asojoi, pupo-¢ ayy 








“‘NOWLLY 3HL NOVA AIVLLV 2HL HIVE li? $.4¢1 


 ietiall ay if | haben NVO) SUM NERD EVRY TF OP ET ST 
mW : 


me 342-S.7708 


yd as 4 . onlana 24x0W & 


BurAng pucg yuow oy punoy, 
seanbe.: 


seqweug yo Buysnig 9P0/> ey) punoy, 


NVO? 4UM 


uO 


SNIANG 240W 
Ang 


PUBLISHING COMPANY - 427 West Randolph Street + Chicago, Ill. 


Be. 








30 


DISPLAY WORLD 


DECEMBER, 1943 


A.D. News... 








All of us, in this the season when our 
goodwill towards our brothers is expressed 
in gifts and kindly words, will do well to 
regard the holiday celebration as one in 
which every faith and creed and sect may 
join because the spirit of Christmas is a 
universal spirit. It is the brotherhood of 
man that we celebrate and the carnival and 
the merry making are befitting things that 
benefit us all. 

For those in our profession the Christmas 
season is one of added labor, for we provide 
the interior store and window display set- 
tings for more than a million retail stores 
throughout the country. 

We take this occasion to extend our con- 
gratulations and cordial good wishes to all 
who have the good fortune to be in any way 
associated with, or interested in, this busi- 
ness. We believe there is no finer thing in 
all the world, and we view with enthusiasm 
each man and woman who feels a sense of 
pride in the work that is going forward. 

The progress of window displays has been 
constantly upwards toward the better and 
finer things. There is no monopoly of ex- 
cellence, as each man seems to have striven 
for the best. 

We wish you all the happiest Christmas- 
tide you have ever spent. 





On January 1, 1944, Joseph B. McCann's 
resignation as chairman of the Board of 
Directors of the International Association 
of Display will have become official. We 
therefore take this occasion to say a word 
or two of appreciation, too long delayed, 
and a word of thanks to him for his fine 
service in the advancement of our great 
protession. 

When president of the I. A. D., McCann 
made history, a thing to be expected in 
view of his established record as an execu- 
tive. His program was one of betterment 
and he at all times fought’ for the principles 
, that made members and manufacturers en- 
joy their membership in the I. A. D. 

From a distinguished experience in dis- 
play of the high sort woven into his thirty- 
seven years of membership in the I. A. D., 
that popular title of “Uncle Joe” became a 
by-word. 

From his fine leadership came the I. A. 
D.’s opportunity to enrich its treasury with 
$7,000 worth of United States Treasury War 
Bonds. A modest and a most personable 
man, this high mark of achievement will 
always be gratifying to all who hold our 
profession as a field of fine endeavor. 

A personal observation of Joseph B. Mc- 
Cann, extending over a period of years, has 
developed an enthusiasm for him and _ his 
work. Therefore, this slight tribute and 
expression of cordial good wishes to a man 
to whom the I. A. D. and the display pro- 
fession owe a heavy debt. 


Looking into the future, there are many 


probabilities. .. . (1) We are headed toward 
the most uncertain period any of us have 
yet faced... . (2) The constant demands on 
money and materials for Victory purposes 
will threaten contraction of the display 
goods industries such as has never been 
experienced before. (3) The tax levies 
will be increased beyond the imagination. 
So, what shall we do? First, we will 
start with the conviction that there will 
always be a display organization. With that 
as a goal, we have to make up our minds 
that we shall shape the future of our organ- 
ization to be one of “practical service” to its 
members and the industry. We must also 
meet the desire of our members and the 
profession at large for leadership to carry 
us through the maze of economic and social 
cross-currents and create for the future not 
permanent prosperity, which will never be 
with us, but a relative stability and pro- 
gression which can be made permanent. 

A meeting regarded as the most signifi- 
cant gathering in the history of the Long 
Beach (Calif.) Display Club was held re- 
cently when a record attendance and a 
score of distinguished guests met to lay 
extensive plans for the future good of the 
club. 

The occasion was a notable one in many 
respects. First, it expressed the profound 
appreciation of Ken McCafferty’s leadership 
as president of the club. Further it was 
significant that it sounded out the strength 
of the club's membership as no single issue 
ever tested it before. 

The skillful planning of meetings of this 
nature gives the club unusual significance. 
They play a large part in the broad edu- 
cational program of the club. They are 
the means of keeping an eye—an ear—on 
trends, policies and new developments in 
the display field. 

The program unfolded at this meeting was 
without parallel for it represented eloquently 
the potentialities of the club. Support from 
Long Beach's five newspapers gives evidence 
that display is an important factor and 
must be reckoned with. Miss Jane Reid, 
club editor for “The Independent,” is going 
to cover the club's activities and, knowing 
her as a top flight writer, you can take our 
word for it that you can look for the Long 
Beach club to make the headlines. Lee 
Brown, known for his magazine cover illus- 
trations in Liberty and other popular pub- 
lications, gave out with a demonstration on 
carved wood figures revealing the clever use 
of color values, and proved more than inter- 
esting. . . . Joel Ellis, silk screen expert 
for the Consolidated Shipyard and display 
manager for the Kay & Nash jewelry stores, 
followed with a highly informative talk on 
Other Long Beach 
news: Joe Eagan, display manager of the 
Famous, finds time to help out at the Doug- 
las bomber plant. Si Vivian is rounding 


silk screen process. 





Publicity Director 


out thirty years of display work at Colum- 
bia Outfitting. ... Betty Celli is now at the 


Famous. ... Jeanne Zetterlund at the Tay- 
lor Gift Shop is proving a genius with a 
somewhat difficult line of display. . .. Sylvia 


Petrasek, Marie Kunz, Jessie Escobedo and 
Vicky Adams are displadies soon to break 
into the majors. Leland Ryder, dis- 
play manager for Penney’s, is riding in high 
gear with his outstanding War Bond dis- 
plays. .. . Jack Swartz left for Cleveland. 

Fred Taylor, of the M. E. Taylor Dec- 
orating Company, is busy supplying the 
“champagne” for the launching of ships 
that help bring Victory. 

Officers of the club are Ken McCafferty, 
display director for Sears, Roebuck & Co., 
president; Leo Ganley, Desmond’s, vice- 
president; Alma Mueller, Sears, Roebuck & 
Co., secretary; Margaret Smaby, Columbia 
Outfitting, treasurer. 


A special meeting called by a majority of 
the I. A. D. directors is booked for Decem- 
ber 12 at Hotel Sherman, Chicago. (Editor's 
note: A report of the meeting appears else- 
where in this issue.) Let's hope that we 
indicate this meeting as one to serve as 
an example for all the industry not to openly 
discuss matters affecting our association 
until the appropriate time has arrived. In 
this way we can be of material assistance 
to our association and make the work of 
our representatives, both of display and dis- 
play equipment organizations, more certain 
of success. It is not a question of main- 
taining an improper silence but rather of 
not speaking out of turn and thereby handi- 
capping important efforts that are going for- 
ward for the benefit of all. 


Harry Kramarski, display director for 
Joseph Frank & Son, Nashville, reports that 
the Victory scrap drive parade was three 
miles long with blaring bands, spirited 
school children, floats and a contingent of 
military personnel. Display Directors 
Del Le Sage at Harvey’s, M. Allen at Cast- 
ner-Knott’s, John H. Dubuisson at Cain- 
Sloan & Co., and A. Grossman at Arm- 
strong’s gave out with all their might and 
skill some very unusual Christmas interior 
store and window displays. War Bond 
messages were cleverly tied in. 

Information reaches this office that the 
managing director of the I. A. D. is enter- 
taining many requests and inquiries from 
displaymen and employers from all sections 
of the country regarding employment. Right 
here opportunity is knocking at your door. 
Gone are the days when displaymen have to 
worry about making connections for display 
work. The I. A. D. has a long list of open- 
ings for displaymen, sign and showcard 
writers. Just the display job you are look- 
ing for may be awaiting your application, 

[Continued on page 48] 
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WE CAN'T SEND YOU THE BEST 
OF EVERYTHING, BUT WE CAN 
AND DO SEND YOU THE VERY 
BEST OF GOOD WISHES FOR 
THE HOLIDAYS AND ALL THE 
REST OF THE YEAR 


C: BARRANGO CO 
SAN FRANCISCO 
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CARSON'S WINDOWS EXPLAIN 

CUSTOMS 
[Continued from page 13] 
stable. However, when towns and cities 
grew up and there was little need for sta- 
bles, Jul Tomten then lived in the belfry 
and was kept busy polishing the bells. It 
is this litthke Scandinavian character that 
gives us our origin for Santa Claus’ little 
helper. 

The fireplace has always been a symbol 
of the warmth of the home. In early times, 
the spirit of the home was maintained by 
the light of the warm fire. The home social 
life centered around this fire. The material 
well-being of the family, its food, depended 
upon the fire. It is natural to assume, then, 
that the warmth of the Christmas spirit 
would be symbolized by this very real de- 
vice of warmth. Our Dutch ancestors made 
as much of this fireplace as any other peo- 
ple in Europe. The little children would 
dry their wooden shoes by the fire. The 
Dutch were also very fond of having pag- 
eants and festivals. Therefore, it is logical 
to assume that something as important as 
Christmas celebration would be accom- 
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panied by a masque. The main character 
of this masque was usually played by one of 
the important burghers, dressed as the an- 
cient bishop St. Nicholas. He would go 
from house to house, accompanied by his 
little blackamoor, and distribute candies 
and cookies to all children in the commu- 
nity. He would travel on his horse and 
would leave his goodies in the little wooden 
shoes by the fireplace. The children in turn 
would leave some oats with which to feed 
his horse. Bad little children, of which 
there were a few, no doubt, did not get 
candies; they were left a switch instead. 
When the Dutch settled in New Amsterdam 
in the seventeenth century they brought this 
custom with them. Some time, someone dis- 
covered that a stocking would hold more 
candies than a shoe. Therefore, our custom 
of hanging Christmas stockings comes from 
our Dutch ancestors. 


Few of us know that the character of 
Santa Claus is a truly American invention. 
At no other place in the European world 
had there ever appeared this character as 
we know him, prior to the writing of “The 
Night Before Christmas” by Clement Moore, 











By TONY BRINKER 





TRADE PERSONALITIES — 10.10 


— — Sorry, cHum! 


THE UNIVERSITY 
OF ILLINOIS, WHERE 
WE WAS A MEMBER 
OF TWE 1921 FooT- 
BALL SQUAD... 
WS NICKNAME 1S 
S-Tiny “ WHICH FiTS 
PERFECTLY witn 
WIS WEIGHT... C FEET 
4 INCHES — 


WE \S VERY WELL 
KNOWN TO DISPLAYMEN 
EVERYWHERE , BUT 
PARTICULARLY THROUGH 
HE MIDDLE west AND 
EASTERN SECTIONS. 























4 


‘E SERVED IN 
WORLD WAR NO.\ 


os. LEFT COLLEGE WN 


BRO A 
WE ORGANIZED rie 
EARL W. GAY F CO. 









ow SAYS WE \6 VERY 
ENTHUSIASTIC ABOUT 
ALL SPORTS BUT MAINLY 
GOLF, AT WHICH WE 
PLAYS LEFT- WANDED 


EARL W. 
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a great American scholar in 1822. He de- 
scribes at great length his loved character. 
He gives him reindeer and calls them by 
name. He brings Santa Claus down the 
chimney to fill the stockings. All this was 
new when he wrote his poem. 

The general conception is that Santa 
Claus is a character created in modern 
Bavaria or Germany. This is not true and 
requires an explanation. The Germans have 
always been astute exporters. When Disney 
created Mickey Mouse, the Germans flooded 
the market with Mickey mice, some made 
in Germany. They have always exported 
products which the importer would accept. 
Novelties have always represented a great 
volume of this export business. When Clem- 
ent Moore published “The Night Before 
Christmas,” and after Thomas Nast illus- 
trated it, this wonderful new character 
spread like wildfire throughout the United 
States and the Germans quickly flooded our 
market with little characters based on 
Thomas Nast’s drawings — and they had 
“made in Germany” stamped on them. 

The above details were selected after al- 
most a year of research and are accepted 
as correct because they are verified by more 
than two or three prime sources. 

Every story must have an introduction and 
conclusion, and Carson’s determined that 
the introduction of this story should be one 
which commemorates the initial impulse for 
all Christmas celebrations, which is the 
birth of Christ. It was decided that this 
scene should not be of a realistic nature, 
buc done rather as a convention. 

The search for a conclusion was very dif- 
ficult—until an old editorial published in 
1897, written by Frank Church for the New 
York Sun, entitled “Yes, Virginia, there is 
a Santa Claus,” was discovered. This edi- 
torial is probably one of the most compact, 
beautiful answers to the scepticism of man. 
It is an appeal to faith. It is the embodi- 
ment of the spirit of childhood, which man 
is never happy without. Therefore, the con- 
cluding scene in this presentation of twelve 
episodes dramatizing the origin of Christ- 
mas customs was a conventional presenta- 
tion of the editorial—‘Yes, Virginia, there 
is a Santa Claus.” 

These scenes were all done as three di- 
mensional dioramas, 5 feet long, 4 feet high 
by 3 feet deep. All figures were 16 inches 
high and were carved to conform to re- 
search. Old fabrics were used for the cos- 
tumes. Authentic costume plates were con- 
sulted very carefully so that details of trim- 
ming, buttons, etce., even though miniature, 
would be in exact scale, texture, color, and 
the like. All architecture was checked by 
authentic research. 

The answers to the questions posed at 
the beginning of this story proved so inter- 
esting and were so beautifully developed 
that Carson Pirie Scott & Co. decided that 
display in the principal windows on State 
street was not enough. Throughout the 
period of this display presentation a number 
of newspaper ads in the same spirit were 
run and people were continuously invited 
by radio to come and see it. The response 
showed that the questions were of interest 
to many people, and the answers as_ por- 
traved in the dioramas contributed addi- 
tional pleasure to this greatest of Christian 
festivals. 
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Important Display Week 


In New York 
Beginning December 4, New York City 
was a center of display activity. To start 


with, the semi-annual meeting of the Na- 
tional Association of Display Industries met 
on Saturday and Sunday, December 4 and 5, 
and took historic action on exhibit policy 
and the reestablishment of an active and 
representative displaymen’s association. Read 
the complete report elsewhere in this issue. 
On Tuesday, Wednesday and Thursday there 
was a general conference of the display 
directors of A. M. C. stores, which was 
unusually well attended. Under the direc- 
tion of Miss Irene Bender, display director, 
A. M. C., and Clinton Clark, chairman, 
A. M. C. display committee, many display 
policies were discussed and suggestions 
made for guidance in carrying out 1944 dis- 
play programs. In addition, the displaymen 
discussed the value of a more representative 
displaymen’s association, a question which 
now is foremost in the minds of the field. 

In addition there was a large influx of 
displaymen from large stores from coast to 
coast to view the Christmas displays in New 
York stores and to inspect the new display 
properties planned by manufacturers. 

Other important and interesting features 
included the cocktail party and reception 
at the showrooms of Jas. B. Williams, Inc., 
Tuesday, at which over 200 guests regis- 
tered. It is needless to report the abundance 
of refreshments for which these events have 
become notable. Dorothy Williams and 
Ralph W. Adler at all times are charming 
hosts and they saw to it that everyone be- 
came acquainted. The showrooms were en 
tirely renovated for the event which dis- 
plaved in the most excellent style the new 
display lines being offered for 1944, 

On Wednesday was held the Third Annual 
Luncheon meeting for the display directors 
of the A. M. C. then in New Yor’ and other 
guests. This was given at the pen house, St. 
Regis hotel, and was sponsored by W. L. 
Stensgaard & Associates, Inc. Here again 
one was charmed with the unexcelled hospi- 
tality of W. L. Stensgaard. After cocktails 
and luncheon, the guests heard three un- 
usually interesting talks as follows: Fourth 
U. S. Bond Drive, by F. E. Pulte, Jr., 
U. S. Treasury, Washington; Home Deco- 
ration Trends, bv Helen Koues, decorating 
consultant, New York, and Fashion Trends 
You Will Promote Soon, by Ester Lyman, 
Harper's Bazaar, New York. This was fol- 
lowed by a round-table discussion. In the 
lounge there were on display new creations 
of the Stensgaard organization to meet new 
themes for more effective display, including 
“The American Beauty is Doing Her Duty” 
and “Zebra Stripes.” The guests were also 
invited to the premiere showing of “Lady in 
the Dark,” offering many display themes 
which will be produced exclusively by the 
Stensgaard organization. 

And finally the cocktail party and enter- 
tainment by The Greneker Corporation 
Wednesday evening at the Park Central 
hotel. Messrs. Edgar Rosenthal and Max 

Mayer were superb hosts on this occasion 


and the friendly spirit and comradeship here 


again impressed one with the professional 
cooperation of displaymen one can expect 
in the months to come. 
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“RACHEL FAB WAS 
BREATHTAKING NEWS 
ABOUT THE \EW 
PURILLING “DIAMOND 
TURE”... WATCH FOR 
COLOR PAGK IX JAN- 
UARY DISPLAY WORLD. 




















OPPORTUNITY EXCHANGE 


The Medium of Exchange for the Display Field 
for Want Ads of All Kinds 


Position Wanted—Displayman Wanted—Salesman Wanted— 
Used Display Materials For Sale—Display Businesses For Sale 


NO LARGE TYPE — NO ILLUSTRATIONS 


Beginning with January, 1944, Issue 


Per Single Column Inch $3 OO Cash with Order 


Closing Date for January Issue — January 7 
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—From all indications, next Valentine's day should 
see a record number of greetings sent. To enable 
your customers to wait on themselves, this unit 
is suggested, using a tilt-top fixture such as pic- 
tured. By having the bins slanted the unit makes 
a very attractive display and at the same time 
makes matters very convenient for the shopper. 
The heart-shaped red, white and blue shield at 
the end of the table is a happy combination of 
the Valentine motif and patriotic sentiment— 
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—Here is a suggestion for 
extra Bond Sales in con- 
nection with Valentine's 
day. This display piece 
can be used above a War 
Bond booth or as a post 
trim or window _ back- 
ground. The large red 
heart is bordered with a 
ruffle of white crepe paper 





and is mounted on a "'V" —This notion fixture more than doubles the capacity 
that is in red, white and of the old-style flat top table covered with bins. 
blue— Here the fixture is somewhat higher than the or- 


dinary table and an extra set of bins is added below. 

Items in the last row are easy to reach and all mer- 

chandise is easier to see. A flat space on top can 

be used for display or for showing goods mounted 
on display cards— 
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form of a low screen on top of center 
shelving. The small ground fioor plan 
added to the drawing shows how mer- 
chandise can be grouped on both sides 
of the fence at A, B, C, D and E— 
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n Cash Prix 


® YOUR FABRIC, PATTERN and NOTION departments are in the 
spotlight this year... they hold the Number One position in your 
store. During Sew and Save Week, nation-wide attention will 
be focused on sewing. This great promotion will be publicized 
nationally by newspapers, magazines, and radio stations. 


® CASH AWARDS will be made to display men or girls of stores 
installing the best “Sew and Save” windows featuring jointly 
fabrics, patterns and notions, selling the theme of the project. 


© PRIZES are divided into two classes: (1) Larger Store Group, 
1st prize, $100; 2nd prize, $50. (2) Smaller Store Group, Ist 
prize, $100; 2nd prize, $50. 


® IN ADDITION, $2.50 each will be paid for each 5 x 7 (or larger) 
photograph of different displays submitted. None smaller will be 
entered in the Contest. 


® IMPORTANT to request free colorful display material imme- 
diately, including easy-to-follow directions for window displays. 
This will be supplied only upon request. It is urgent that you get 
your request in early to avoid shipping delays due to wartime 
transportation difficulties, 


® WRITE for Contest details. 





























You've Been Very Understanding 


Back in October we withdrew our salesmen and their Christmas 
sample lines from the road; at the same time we were forced to 
stop taking orders for the Christmas season. 


We felt this was only fair to our friends in display, for to take 
additional orders might have meant that we could not make de- 
livery in time to meet their Christmas installation deadline. Even 
with this precaution, production and delivery on some orders 
have been delayed in spite of all our efforts. 


All this is of course due to a shortage of labor and other condi 
tions beyond our control. You've been very understanding and 
patient and we're deeply grateful. Our sincere thanks to all 
of you—and our greatest wish for you during the coming year is 
that your aims and ours will be accomplished in advancing our 
country's cause to a glorious victory and lasting peace. 


The L. J. Charrot Co., Inc. 


36-38 W. 37TH STREET 
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CHICAGO DISPLAY SCENE 
[Continued from page 24] 


gee display in the large island window. 
Three large plastic trees. against a white 
modern panel formed the background. These 
are on three large bases, with white edges 
topped with black velvet. Copy read: “Tell 
her how wondertul she is with Lounging 
\pparel from Stevens . . . A Woman's 
World of Gifts.” Steven's interior featured 
chubby colorful elves on ladders, trimming 
modern cone-shaped Christmas trees. 

Buck Bowen at The Hub chose Christ- 
mas music as his theme for an excellent 
series of gift windows. This was accom- 
plished with blow-ups of actual song sheets 
of the following Christmas favorites: “Jin- 
gle Bells.” “It Came Upon a Midnight 
Clear.” “Santa Claus is Coming to Town,” 
“Ave Maria.” “Deck the Halls with Boughs 
of Holly,” “Here We Come A-Wassailing,” 
and “Hark to the Bells’ Glad Song.” Pa- 
pier mache figures and motifs completed 
these settings. Merchandise displays in neat 
arrangements were featured on each end ot 
these presentations. Bowen followed this 
same theme on the main floor ledges. 

Something new in the way of a Christmas 
toy window was ushered in by J. W. Camp- 
bell at Carson’s—five chalet-type doll houses 
seemed suspended in’ ethereal clouds of 
“Santa Whiskers” scattered over a_ light 
purple gauze. Each little chalet carried a 
Christmas theme smartly executed in paper 
sculpture, featuring two little girl figures 
in each. One showed them serving break- 
fast, another eating dinner, the third trim- 
ming a tree, the fourth wrapping Christmas 
packages, and the fifth, a bedroom scene 
with the figures praying for Santa. 

White and gold striped wallpaper screens 
in variegated forms served as a background 
for all the Carson fashion gift settings 
These were topped with a generous garland 
of green and white holly. Carson's interior 
on the main floor was themed “Santa on 
The Home Front.” These smartly clad 
Santas appeared in every civilian war ac 
tivity, such as Red Cross, etc 

\ constant change of performance keeps 
the children enchanted before Sam Blum’s 
corner toy window at The Fair. This. is 
accomplished with a chain track constantly 
in motion. The miniature tableaus attached 
to this chain are rendered in light comic 
versions of paper and wood. The themes 
are timely, showing our servicemen in other 
countries and outposts India, Australia, 
London, Alaska, China, Arabia, Italy, Scot 
land, South Seas, and Iran. Each tableau. 
because it depicts the lighter side of war, 
provokes much merriment from the passer 
by. The rest of Blum’s State street front 
features negligees, robes, and lingerie with 
a most original star-studded backdrop 
lighted behind, and with clusters of ever 
green on a second background farther back 
in the window Models emerge from be 
ribboned boxes or recline on mirrored dress- 
ing tables. Each window is framed in pine 
and pine cones, white edged; copy theme is: 
“Lingerie, Most Cherished Gift of All.” 


—Top, by Les Barofsky, Morris Sachs Com- 
pany. . . . Center, by Sam Blum, The Fair 
Store. . . . Below, by H. H. Haney, Craw- 
ford's 
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...and drive even harder on the pay-roll savings plan!” 


Make War Bonds the Christmas Order of the Day. 
Urge your workers to make their personal Christmas 
gifts in the form of War Bonds—and practice what you 
preach! Make this a 100% War Bond Christmas—to 
insure future Yuletides of peace and prosperity. 


Make up your own posters to spread the ‘‘War Bonds 
for Christmas”’ story across your plant. Tell the story 
again and again on bulletin boards, in your plant maga- 
zine, and on pay envelope stuffers. 


But don’t forget your basic, all-important Pay-Roll 
Savings Plan. How’s it going, these days? Perhaps it 
needs a bit of stoking-up right this very minute, to 
hold its full head of steam against the competitive de- 
mands of the holiday season. 


Well, you’re the man to stoke it! You can’t ex- 
pect it to keep running indefinitely on last summer’s 
enthusiasm. See to it thateyour participation percent- 
ages, and your deduction percentages, both end up the 
year at new levels. 


Every month, now your Pay-Roll Savings ought to 
run well ahead of the preceding month. For so many 
families that formerly depended on the earnings 
of a single worker, now enjoy the combined earn- 
ings of several. Such family incomes are doubled, 
trebled, even multiplied many times. 

Now’s the time to turn as much as possible of these 
increased earnings into War Bonds—War Bonds for 
Christmas . . . and War Bonds the whole year ’round! 


GIVE THE PRESENT WITH A FUTURE—WAR BONDS! 


This space contributed to Victory by D | S P :. AY W O R | A 1D) 


This advertisement prepared under the auspices of the United States Treasury Department and the War Advertising Council 
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Safeguard Christmas and fiberty-Give WAR BONDS : 
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ere And There 


With an undiminished ability for the un- 
usual touch in display, Russell Kehrt, 
Jenny's, Cincinnati, created this “horse and 
buggy” window which drew an_ unusual 
amount of attention from local shoppers. 
The display has the typical bit of humor 
which Kehrt strives for in nearly every win- 
dow, believing as he does that it helps catch 
and hold attention. 


The parking meter was borrowed from the 
City of Cincinnati, and the girl standing 
before it holds a nickle in her hand. The 
speed limit sign also came from the city 
street department. The lamp-post, buggy 
and donkey were constructed by Kehrt. The 
buggy was painted black, with red wheels, 
and red plush over the padded seat. The 
springs were made of wood. The packages 
on the lap of the mannequin seated in the 
vehicle bear the distinctive Jenny design. 
Note the pigeons picking up oats on the 
ground under the feed-bag suspended from 
the donkey’s nose. 


Two other windows used at the same time 
showed gasoline stations, closed for the du- 
ration, selling hay and oats. Small horses 
were used with these two settings. The 
horses were made of wood. 


The next photograph shows how Plum- 
mers, Ltd., New York City, world-famous 
merchants of fine china, recently followed 
through on the end of coffee rationing to 
promote the sale of the firm’s collection of 
unusual coffee services. 

Making a tie-in with the extensive na- 
tional advertising campaign currently being 
conducted by the Pan-American Coffee Bu- 
reau, Plummers arranged this display de- 
voted entirely to coffee services and coffee 
cups. The theme of the window was “Have 
Another Cup,” the slogan being used in 
coffee advertising. 

The card copy read: “Now that you can 
have all the coffee you want, have another 
cup... in another cup! Do coffee the 
honor that is its due by serving it in attrac- 
tive china, suiting the cup to the occasion.” 
A series of mounted photographs, with ap- 
propriate captions, showed coffee-processing 
scenes taken in Latin American countries. 

Included in the window display were all 
sizes of coffee cups, from the smallest demi- 
tasses to the oversized cups which have re- 
turned to popularity since the elimination 
of coffee rationing. 


Several months ago DISPLAY WORLD 
carried a photograph of the spectacular dis- 
play erected by the Maison Blanche Com- 
pany, New Orleans, under the supervision 
of Robert Findlay, display director, to pro- 
mote the sale of War Bonds. At that time 
the four-story design featured Santa Claus 
wreathed in holly. Later the spectaular 
was changed to Uncle Sam holding a War 
Bond. The latest conversion is pictured 
here and makes a patriotic tie-in with the 
holiday season. The Statue of Liberty is the 
central figure, while at her feet Santa Claus 
and his reindeer scatter Bonds. The Amer- 
ican flag ripples across the lower third of 
the design. 
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| Is Beat poet Skirt and slack racks in bleached solid oak with adjustable 
Th , . or — 
g | skirt arms in chrome finish, and chrome finished slack arms 
eFABRICS designed to hold two pairs of slacks. 
1 z I 
@ KWILT BLOCKS 
@ LEATHERETTES Both the skirt arms and the slack arms allow for the individual 
1 dicen display of two garments on each arm. 
@ ROPINGS : 
e@ GRASS MATS ‘ . 
e MATTINGS Also a complete line of display racks for dresses. 
BACK | @ LAMILUXE coats, sportswear, and other garments in beauti- 
| THE a ful chrome finish. Available in limited quantities. 
, @ ARTIFICIAL FLOWERS 
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BUY © DISPLAY PAPERS Send for Descriptive Literature! 
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oes a onmk' Designers and Manufacturers of Garment Racks | 

Complete Line of Display Fabrics & Accessories 26 NORFOLK ST. ORCHARD-4-178| NEW YORK 2 N. Y. 
NEW YORK — 130 WEST 46th STREET | 

CHICAGO LOS ANGELES - 


6 E. LAKE ST 819 SANTEE ST 
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—-Very varied in nature are these five dis- 
plays, ranging from a display of hardware 
in Cuba to a spring frocks window in New 
South Wales on the other side of the world. 
The first is by Bert Levi, Casa Tonsa, Buenos 
Aires, and is a special interior ‘bar’ for 
fabrics; the setting is done in red, white, 
and blue. .. . The Valentine display is also 
by Levi, showing gifts which provide the key 
to the heart of the fastidious woman... . 
At the right center is another display from 
Buenos Aires, this time by Walter Riese, 
display director for Medias Paris; the car- 
nival atmosphere is skillfully done. . . . Still 
among the Latin countries, the window at 
the lower right is a neat showing of hard- 
ware by Ramon Cal, Juan Pujoll Company. 
. . . The display of spring frocks was used 
by Knowlman & Son, Goulburn, N. S. W., 
Australia—a very creditable showing for a 


city of 15,000— 
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First Lieutenant 
Now Private 

First Lieutenant Cogswell Cromwell, bat- 
talion adjutant and public relations officer 
for the First Battalion, Second Regiment, 
Kentucky Active Militia (State (Guard), 
known to you as display director for the 
H. & S. Pogue Company, Cincinnati, was 
inducted into the U. S. Army on November 
22 and reported to the Fort Thomas Recep- 
tion Center on December 13. 

“Coggie” joined Pogue’s in April of 1939, 
coming from J. N. Adam & Co., Buffalo, 
and has been active in Cincinnati civic af- 
fairs since his arrival. He is president of 
the Greater Cincinnati Display Club, display 
chairman for the War Chest drive, display 


chairman for the Women’s Army Corps All- | 


State Recruitment drive, and a member ot 
the public relations committee, War Finance 
Staff. He is also a member of the American 
Red Cross publicity committee. 

Cromwell was rejected from both the Re- 
serve Officers Procurement Section and the 
Navy Department at the start of the present 
war, due to physical deficiency, and has 
been classified as a broken down 4-F man 
ever since. His only comment on his in- 
duction is, “Those boys are scraping the 
bottom of the barrel, and, brother, I’m the 
bottom; anyway, there will be no telephones 
in the army.” (He'll probably wind up as 
a communications man.) 

A luncheon in Cromwell's honor’ was 
given in the Frontier room of the Nether- 
land Plaza hotel by General Displays, Inc., 
Cincinnati, on December 3 and was well at- 
tended by the city’s leading displaymen. 

Cromwell’s post at Pogue's is being taken 
over by William S. Grover who was assist- 
ant display manager for the store from Sep- 
tember, 1942, until March, 1943, at which 


time he was inducted into the army. Grover 


received his honorable discharge in Novem- 
ber of this year, returned to Pogue’s, and 
will be acting display manager during 
Cromwell’s absence. He was formerly with 
Rollman’s, also of Cincinnati. 


DISPLAY WORLD Continues 
To Reach Subscribers On Time 


In spite of wartime conditions which have 
caused great increases in the amount of 
mail being handled by postal workers, only 


a few rare cases have been reported of | 


DISPLAY WORLD being delayed in reach- 


ing subscribers. DISPLAY WORLD is | 


published without exception on the fifteenth 
of each month; copies should be delivered 
to subscribers at such points as New York 
City, Omaha, New Orleans, Minneapolis and 
similarly located cities not later than the 
eighteenth of the month and to subscribers 
on the West Coast by the twentieth. If your 
copies should be unreasonably delayed the 
publishers will appreciate notification to 
that effect. 





Alexander Heads Display 
For Edwards, Rochester 

Bruce J. Alexander, for the past four 
years display manager for C. E. Chappell & 
Sons, Syracuse, is now in a similar position 
with E. W. Edwards & Son, Rochester, 
N. Y. He succeeds Albert S. Grover, who 
died several weeks ago. 
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Accent COLOR 
in Your Displays 


... with CRYSTAL BEADS 
DIAMOND DUST 
GLASS TINSELS 


* 
* * 
* * 
* * 


If you wish to step up your displays with an extra punch 
... if they lack that certain eye appeal so necessary for 
attractive decoration . . . we believe the answer lies in 
GLASS TINSELS available in Silver, Gold, Red, Blue, Green 
and Black . . . these can be applied to any surface and 
make it come alive with color and light . . . DIAMOND 
DUST and CRYSTAL BEADS can be sprinkled over any 
color, reflecting the color they cover and adding sparkling 
beauty . . . this extra effect will improve the appearance 
of your displays and create added attraction and interest. 


Send for samples and full information on 
these Sparkling Display Materials NOW. 


* * 
* * 
* 


EDWARD C. BALLOU CO. 


6 VARICK STREET NEW YORK 13, N. Y. 











H. T. HERBERT CO. | | OUR SPECIAL REFINISHING SERVICE 


33 W. 46th St. NEW YORK 19, N. Y. 


Squeegee Rubber consists of a complete overhauling of the manikin, 


including repairing of all breaks and cracks; 


Per inch ; : $0.07 over-all spraying in a choice of flesh tones: new 

— Sa ig rong Pencils makeup styled to your individual requirements; 

2B, 4B, 6B—Per dozen $0.70 and the crowning glory of a modern coiffure 
Aluminum Leaf created in soft-textured combed horsehair. 


Imported—20 Books to Pack $3.35 


Pastel & Water Color Paper [MADISONIA MANIKIN REFINISHING 


Ideal for window scroll signs 
and art work. Made in white 795 BROADWAY @ NEW YORK CITY 





and eleven snappy shades. Size GRoamercy 5-9117 
20x26, 4 Deckles. 100 Sheets, 
aenceted $8.00 Write for Prices and Free Copy 





of “10 Tips on Manikin Care” 
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—The Thayer Company is distributing "Inspec- 
tor Quintuplets’ to be used in window and ke 
interior displays. The little figures are placed 
in and around an actual baby carriage to 
point out the advantages offered by the mer- 
chandise. The idea was conceived by B. H. 
Hayes, vice-president, The Thayer Company, 
and was produced by Einson-Freeman Co., Inc., 
Long Island City, N. Y.— 


“ ieee Taal 


—Today, with counter-salesmen of the 
utmost importance, Leigh Perfumers, 
a division of Shulton, Inc., presents the 
Leigh "'Tester."’ The walnut tray bears 
four crystal bottles containing four dis- 
tinctive perfumes— 
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—Two blue ribbons were awarded Robert Gair Co., Inc., 
New York City, by the Packaging Show because of their 
consumer appeal, wartime availability, and utility. The 
"Holland House" carton is a paperboard form of a 
former tin container, reduced from three colors to two. 
The "Mayfair" tea carton also is a conversion from a 
tin box— 
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—With both the counter display and the ‘i et i Vy 
new wartime package carried out in red, nA are 

white and blue, this unit becomes a timely 7 ee 
reminder of Phillips "Milk of Magnesia” VU otte f 
at the point-of-sale. Created and pro- 
duced by Forbes, Boston— 
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McCann Resigns Chairmanship 
Of |. A. D. Directors 

Joseph McCann, ex-president of the In- 
ternational Association of Display and at 


present chairman of the board of directors | 


of the association, has sent the following 
letter to Ray W. Parks, I. A. D. president: 

“After thirty-seven years of membership, 
and of holding various offices in the I. A. D., 
I have come to know and respect the mem- 
bers and officers who have become an inte- 
gral part of a fine organization. Having 
been for so long a time on intimate terms 
with, and a part of, the I. A. D., it is with 
regret that I feel compelled to write this 
letter. However, conditions have arisen and 
still exist that make it the only course left 
open for me. 

“The I. A. D. at the termination of my 
presidency was left in a_ strong, healthy 
financial condition, better than ever in its 
history. This was due largely to the splen- 
did cooperation of my officers, various mem- 
bers, and the unstinting help of the manu- 
facturers’ association. The success of our 
conventions was in no small way due to the 
help and consideration received from the 
Statler hotels, especially from Earl Bene- 
dict of the Hotel Sherman in Chicago, and 
the assistance of R. C. Kash, of DISPLAY 
WORLD, Cincinnati. 

“T am availing myself of this opportunity 
to tender my resignation as chairman of the 
board of directors of the International Asso- 
ciation of Display this 11th day of Novem- 
ber, 1943, to take effect January 1, 1944. 

“T hope that my resignation will be ac- 
cepted without any personal feeling.” 

McCann, who for nearly half a century 


has been in charge of display for S. Kann | 


Sons Company, Washington, was president 
of the association for three years—from 
June, 1939, to June, 1942. At the time he 
was elected to office at the convention in 
New York City the association, then called 
the International Association of Display 
Men, was very badly in debt and had been 
in financial difficulties for years. When he 
was succeeded in office at the last St. Louis 
convention, the treasurer’s report showed 
that the association had $5,180 invested in 


War Bonds, an estimated $4,000 net profit | 


from the convention just ending, and a gen- 
eral account balance of $2,835.35, 


New Firm Is Formed 


By W. P. York 


Formerly head of W. P. York, Inc., Au- | 


rora, Ill., W. P. York has formed a new 
company in Chicago to design and sell ad- 
vertising displays. The firm will be known 
as York & Goslee and will be located at 134 


North LaSalle street. Dean Goslee, for | 
many years head designer for York in his | 


former company, is associated in the new 
project. 


Song Titles Illustrated 
By Window Displays 

The Charlotte, N. C., Merchants’ Asso- 
ciation recently sponsored a local contest in 
which window shoppers were to identify the 
titles of popular songs as portrayed in the 
windows of some seventy participating mer- 
chants. Charlotte displays for the Christ- 
mas season used the theme, “There'll Always 
be a Christmas.” 
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To Our Many Friends 
In Display .. . 
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. . . Our sincere thanks and deep ap- 


& preciation for your fine patronage BL 
: , 
° during 1943. Not only are we grate- =i 
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K cherish the many friendships made or DS 
K added to during the year. wt 
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A very Merry Christmas and a Happy 
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New Year to you alll. 
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WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baitimore, Md. 
























We wish all our friends 
A Merry Christmas and 
A Gappy New Uear 


PRICE FABRICS CO. 
67 W. 44th St. New York City 


RIBBONS 
by 
TAFFEL 


Send for Free Booklet 
TAFFEL BROS., INC. 


95 Madison Ave., New York 
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SUMMER AND 


PATRIOTIC DISPLAYS 


Ss /(cady... 


9 ve This interesting 32-page catalog, 


beautifully illustrated in full colors, 


52% 


CHICAGO 5, 


containing 410 display ideas, prop 


erties, fixtures and decoratives 


WRITE TODAY—NO OBLIGATION 
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NEW YORK (17) 
195 Madison Ave. 


Available 


19-44 


Delivery 


107" BULKTON-SEAMLESS 24 
CRUSH-GRAIN LEATHERETTE 


. 
LEVANT LEATHERETTE 


Decorative 


DISPLAY PAPERS 


and PANELS 


Write for Free Catalog 
DISPLAY FOLIO 1944 


illustrating the above and many 


other unusual display 


papers 


BULKLEY, DUNTON & CO. 


Display Papers Division 


CHICAGO (16) 
2625 S. Wabash 



































DISPLAY WORLD 


Five-Story Building 
Taken By Staples-Smith 

The firm of Staples-Smith is making its 
fifth move in as many years, this time from 
75 Crosby street, New York City, to 222 
East 46th street where the company will 
have 30,000 square feet of working space. 
The firm will occupy the entire building, 
consisting of five floors. One floor will 
house the photography studio of “Esquire,” 
in order to facilitate the close work of the 
two firms. Staples-Smith’s first cover will 
appear on the February issue of the maga- 
zine. 


The new showrooms are extensive 
enough to house what is said to be the 
firm’s largest spring collection, including 
paper sculpture, papier mache, and _ plaster 


items—and a new technique which for the 

present is a closely guarded secret. 

Sears’ Displayman 

Joins Agency 
James S. 

tising 





and adver- 


Roebuck & 


display 
Sears, 


Hammond, 
manager for the 


DECEMBER, 
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Weber Heads Display 
For D. H. Holmes 

Succeeding J. E. Bertoniere, Anthony G. 
Weber, Jr., has been appointed display man- 
ager for D. H. Holmes Company, Ltd., New 
Orleans. Weber has been with the store 
for thirty-five years, for the last twenty as 
assistant to Bertoniere. 





Steketee Commissioned 
Lieutenant In Navy 

Supervisor of display and advertising for 
Paul Steketee & Sons, Grand Rapids, Camp- 
bell Steketee has been commissioned a lieu- 
tenant, junior grade, in the supply corps of 





the navy. He expects to report for duty 
January 15. 
English Displaymen 
Form Organization 
Fifty displaymen and trade factors of 


Lon- 
on October 20 to discuss the formation 


Great Britain met at Kingsway Hall, 
don, 


Co. store at Macon, Ga., has resigned to of a national display association. A _ pro- 
join the Wilow Advertising Agency, of the visional committee of nine was appointed to 
same City. draw up a program. 

THE DISPLAY PARADE nos. By TONY BRINKER 
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For January Promotions Oe 
G. The official January calendar of the Re- 4K = 
n- tailers War Program puts promotional stress a “ 
ew on recruiting cadet nurses, enrollments in | WS Zi 
re the Spars, fighting inflation, and consumer | Ai V Rk 
as conservation. ; es A a ry Me r ry bs 
Highlighting each subject, the bulletin Lf 


aN 


points out that there is an alarming shortage | 
of nurses in civilian life. Some 65,000 new 


Christmas To You All 


students in schools of nursing must be re- | y7 Dt 

cruited at once; actually there is a need | jes “ 

or for 115,000 new cadet nurses, but training | A 

a au te salen | = At this season of the year when we review the many things for a 

of dete: tein tlie Undead Geen Cob: Mek | 4 which we have reason to be thankfal, it seems particularly appro- Wt 

ty Corps, Box 88, New York City. ee pee ” ee our sincere appreciation to our many old and new BY 

Every day, more Coast Guardsmen are X& friends in display who have been so loyal this year, just as in the past. wi 

leaving shore stations for combat duty— | #& 7 Th 

and such duties include riding herd on con- | jee We particularly appreciate these friends, because the Siegel reputa- be 

voys, manning giant combat transports, and | es tion has been built on the friendship of those we have served for so wt 

vf piloting troop-filled invasion barges from oe many years. For the new year ahead we pledge to them the same ee 

a ship to shore. More and more Spars are | XK prompt service and outstanding display equipment that they have A 

- needed to release these men for active | a always received from this firm. ~ 

: duty. Many inducements and opportunities | eK I 
| 

<=) 


are offered by the Coast Guard for Spars 
who enter service, and full details are ex- 
plained in a booklet, “Facts About Spars,” 
which can be obtained from local Coast 
Guard recruiting stations or from the Com- 
mandant, U. S. Coast Guard Headquarters, 
Washington. 

Points suggested for emphasis in the drive 
to combat inflation are as follows: The pub- 
lic should refrain from letting its money | 
exert additional pressure on prices by will- | 
ingly accepting and supporting higher taxes, 
even for themselves, if called on to do so; | espe. rer oak © OLY 0 OW 0 Os 0 0. oe. oe. 0 Owe 0. 0 O\w-0 0. oe. ° 
by buying and holding War Bonds to the | y NSS SANS BANS GANS 3 & BANS GANS BANS GANS GANS NSS SANS BANS SANS 37) 
full extent of their ability; by establishing | 
and maintaining a savings account and 
keeping up their life insurance; by paying 
off their debts and avoiding new ones; help | 
hold down prices, wages, and salaries by 


asking no more in prices or wages and sal- Cz Cw) 
aries than they absolutely must; hold down | We ae pg ed 
prices by paying no more than ceiling prices, | = ean Sop A 

29 8 


by supporting rationing, and by buying only 
what they need; resist the efforts of others 
to raise their prices, wages and salaries by 
understanding that success in fighting rising 


prices depends on the cooperation of all. | Wr Do not knom heneath wibat sky- 


Display Factor In Army | 

Wants To Hear From Friends | Nor on what seas shall be our fate, 
William L. Baer, who was a sales repre- 

sentative in the Middle West for Bois-Smith | e 7 e 

Studio and Decorative Plaster Studio until Wr nitty kun tf will lie hin, 

going into the army, writes that he would > oe 

appreciate hearing from his many friends in ‘ , 

display. At present he is undergoing basic | Wr miuly know tf will lip yreat. 

training in the armored command and can a = 

be reached at the following address: Wil- 


liam L. Baer, 32090047, Al8, A. RT. C, | Peace on earth, quod will to men. 


Fort Knox, Ky. Author Unknown 


Jane Collins Heads 
Block's Interior Display 

Rather belatedly we report the appoint- 
ment of Jane Collins as head of interior 
display for The Wm. H. Block Company, 
Indianapolis; she has served in that ca- 
pacity for several months. Prior to taking {WV 
over her new duties, Miss Collins was for Se 
more than five years director of the com- ae P alezet: * 
parison shopping bureau at Block’s. She is 
an experienced interior decorator as well. 


Ca 


And so again it is our privilege to wish all of you the merriest kind 
of a Christmas and a happy. prosperous New Year—and may 1944 


bring with it the Victory for which we all are working. 


Nat Siegel 


39 W. 37th STREET NEW YORK CITY 
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666 Washington Blvd... . Chicago, Ill \ 


a Prote 


CHICAGO CARDBOARD COMPANY # 











46 





| 1944 


; WILL BE A BIG YEAR FOR 


FLOCK 


Display studios have discovered 
the unmatched superiority of 
FLOCK for the surface finishing 
of displays of all kinds. That is 
why more and more displays are 
given this beautiful treatment. 


FLOCK is economical to use, 
comes in a wide range of colors 
and requires no priority. FLOCK 
gives customer satisfaction and in- 
creases the demand for your dis- 


plays. 


BE SURE TO USE 


| M-L FLOCK 


FOR BEST RESULTS 


MYERS-LIPMAN 


WOOL STOCK COMPANY, Inc. 


Manufacturers Since 1875 


20-26 N. Moore St., New York City 








* 





RESERVE 
YOUR COPY 
TODAY 





PATRIOTIC, 


SPRING AND SUMMER 
DISPLAY MATERIALS 


CATALOG 


JUST WRITE YOUR NAME AND 
ADDRESS IN THE SPACE BELOW; 
CUT OUT THIS AD AND MAIL IT 
TO YOUR WHOLESALER OR TO 


THE REYBURN MFG. CO., INC. 
PHILADELPHIA 32, PA. 


YOUR NAME, 


Y 


ADDRESS, 


CITY AND STATE, 
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DISPLAY WORLD 


| First Prize In Contest 


Goes To Bengel 


First prize of $100 in the department 
store group of the window display contest 
held in connection with National 


Writing 
Bengel, Jr... Parsons-Souders Company, 
Clarksburg, W. Va. Second place and $40 
went to H. C. Pettit, J. W. Robinson Com- 
pany, Los Angeles, while third prize of $25 
was won by Marion Neal, Mayer & Schmidt, 


| Tyler, Texas. 


In the stationers’ division, similar prizes 
were won by E. R. Kochheiser, Charles Rit- 
Ohio; Harold 


ter Company, Mansfield, 

Durr, Santa Fe Book & Stationery Com- 
pany, Santa Fe, N. M., and W. E. Halsey, 
Halsey & Griffith, Inc., Fort Lauderdale, 
Fla. Prizes in the division for variety chain | 
stores were won by C. FE. Bass, F. W. 
Woolworth Company, Store 1086, New Or- 
leans; Paul Burrer, F. W. Woolworth | 


New 


Company, Store 1000, 
D. W. Smith, G. C. 


| 
| 


Letter 
week has been awarded to George | 





York City, and | 
Murphy Company, Mc- | 


Keesport, Pa., and F. Medder, F. W. Wool- | 


worth Company, Store 1560, St. Louis—the 
last two mentioned having tied for third 
award 

Similar prizes in the group for drug 


stores and other retailers went to Lee Ells- 


worth, Rockefeller Center Remembrance 
Shop, New York City; Howard E. Met- 
calf, Dunnington’s Apothecary, Brockton, 


Mass., 


Stores, Inc., Washington. 


and James Carpenter, Peoples Drug 


Newspapers Give Space 
To Account Of Displays 

\ll New York City newspapers 
generous space to accounts of the 
Fifth Avenue Association display contest in 
behalf of the National War Fund. Typical 
New York Sun, account of 


devoted 
recent 


was the whose 
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EFFECT OF LEATHER 


. . » Price of Paper 


| WITH 
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A CLOPAY 
PRODUCT @iyy 


Backgrounds---Covering---Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What’s more, it’s grease 
proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects at 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 


its judging took nearly a 





contest and 
column. The fact that the papers, usually 
chary about publicizing other advertising 
media, carried so much space on this story 


the 


provoked numerous comments. 
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N. A. D. 1. HOLDS MEETING 
[Continued from page 7] 


PLAY WORLD has given impetus to the 
value of industry promotion and suggested 
the addition of advertising in at least one 
merchants’ journal at this time. He pre- 
sented layouts of future ads, all of them 
well conceived and equal, if not superior, 
to the splendid institutional copy already 
used. He asked for general cooperation 
in the suggestion of advertising themes. He 
concluded by recommending the continua- 
tion of the advertising in DISPLAY 
WORLD and the addition of a six-months’ 
schedule in Department Store Economist, to 
permit the promotion of display to top man- 
agement, but that the additional cost be ob- 
tained by assessment of the members. He 
pointed out that display has a big job to do 
in putting over its needs and importance 
and obtaining a bigger cut of the sales pro- 
motion dollar. There was general praise 
for the proposal and action was taken for 
an assessment of $50 per member tor pub- 
licity purposes. He further reported that 
an official N. A. D. I. seal has been ap- 
proved and that this should be used by the 
members for their advertising catalogues, 
promotional literature and stationery. Ar- 
rangements were made for a small electro 
of the seal which would be furnished all 
members through the courtesy of DISPLAY 
WORLD; a photograph of the new insignia 
will be supplied all members, from which 
additional cuts can be made if needed. Pres 
ident Adler was enthusiastic in his praise of 
Stanley's fine work, whom he thanked with 
much approval from the floor. 

Alvin M. Mendle, as chairman, reported 
for the membership committee. He stated 
that several applications were pending and 
predicted an eventual membership of 100. 
He asked that each member consider him- 
self a part of the membership committee. 

Then followed a full discussion of the re 
port of the exhibit committee. The first 
action was to insure that Market Weeks be 
national in scope and the following motion 
was passed unanimously: “To carry out the 
recommendation in the report of the ex 
hibit committee, it is hereby ordered that 
all display Market Weeks, whenever and 
wherever held, be national in scope and that 
satisfactory accommodations be arranged for 
at a central location for those members not 
located in the Market Week city, to enable 
them to be properly represented if they so 
desire. Be it further ordered that the 
secretary of the association notify all mem 
bers promptly when such events are author 
ized.” 

Then followed a spirited discussion of the 
Market Week situation, and it was voted 
to dispense with a spring Market Week be- 
cause of inadequate time to make proper 
arrangements. However, a mid-year Mar- 
ket Week was approved, to be held in June 
to coincide with the dates of the Comptrol- 
lers Congress of the N. R. D. G. A. 

To avoid the duplication of display 
Market Weeks by other organized display 
groups, the following motion was passed 
unanimously: “That the members of the 


N. A. D. I. will not exhibit or buy space | 


in any display exhibition, convention or 
Market Week except in those display exhi- 


bitions, conventions or Market Weeks held | 
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USE THESE GIANT WAR BONDS 
AND STAMPS FOR THE 4th WAR 
LOAN DRIVE STARTING JAN. 18th 


We have been fortunate in obtaining exclusive 
permission from the U. S. Treasury Depart- 
ment to produce enlarged photostatic facsimile 
reproductions of War Bonds and Stamps for 
display purposes. 


FACSIMILE WAR BONDS 


14” x 18” Each, $ .50 
25” x 28” Each, $1.00 


44” x 48” Each, $2.50 
FACSIMILE WAR STAMPS 
12” x 12” Per Doz., $1.50 


The sheer size of these giant reproductions 
makes them a very impressive aid in the sale of 
War Bonds and Stamps. Use them over and 
over. 


ALL ORDERS SHIPPED PROMPTLY 


SILVESTRI ART MFG. CO. 


710 W. WASHINGTON BLVD. CHICAGO, ILLINOIS 
















Sendforthe “AIR BRUSH)! |/otest Style WIGS 


po C A T A iL 0 G ALL TYPES—FOR MANNEQUINS 







— 1891 Also Complete Line of Wiggers Supplies 
made THE WOLD AIR BRUSH AT POPULAR PRICES 


the first 








MANUFACTURING CO. 32 WEST 20th ST. 
2173 North California Ave. ARRANJAYS WIG co., NEW YORK CITY 
CHICAGO - - ILLINOIS Telephone Chelsea 3-834] 




















USE THE | CLAY COATED 
OPPORTUNITY EXCHANGE | [eyitah’Joy-Wcleme-ie7-¥-48)-) 


For any WANT AD purpose: ..“Buy ‘Direct and Save 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 


AD BRINGS SAMPLES AND PRI 


F. D. GOODLANDER 


BOX 233 WABASH, IND. 














48 











HEARTY 
GREETINGS 


of the 


SEASON 
x 


Creators of the famed 
CORONET MANNEQUINS 


The Display Equipment Corp. 


147 W. 37th St.. New York 18, N. Y. 














SPRINKLE 
COLOR and APPEAL 


AROUND YOUR DISPLAYS 
with either 
WOOD FLAKES KUBES — 
CHIPS ART SNOW — 


WHITE CRYSTAL SAND — 
STONES CORK TAN- 
BARK ETC. 


Produced in yellow, blue, green, 
red, brown, magenta, and other 
standard colors. Good for open 
areas around tree trunks, posts, 


odd spaces, ete. Prompt ship- 
ments. Used by leading stores. 


No priorities needed. Can be re- 
used many times. Send for cat- 
alogue and free samples. 


NATIONAL SAWDUST CO. 


Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 














For Victory 
Buy U. S. War 
STAMPS and BONDS 











DISPLAY WORLD 


auspices of the 


” 


under the direction and 
members of the N. A. D. I. 

There was brought before the meeting at 
this time the need of an adequate display- 
men’s association fully representative of the 
display profession both in number and lead- 
ership. Such a discussion necessarily in- 
cluded a review of the history of the Inter- 
national Association of Display and its ap- 
parent lack of real leadership and accom- 
plishment in recent years. It was empha- 
sized throughout the discussions that the 
industry could not and should not take an 
active part in the formation of such an 
organization, but should lend its coopera- 
tion and counsel in bringing about the de- 
sired result and in aiding such an organiza- 
tion in carrying out a constructive program 
of display education and professional com- 
radeship. An improved status for the pro- 
fession and for display in the eyes of store 
management is possible only when the proper 
kind of display organization has become a 
reality, it was emphasized. It was also 
seen that the most could be accomplished 
in the shortest time if such a displaymen’s 
association could be identified with a re- 
tailers’ group; the N. R. D. G. A. was sug- 
gested because of its departmentalized and 
divisional organization plan. The discus- 
sions were quite spirited and by roll call 
each member was requested to discuss the 
matter. This point is mentioned here to 
convey the thoroughness of the debate on 
this subject. When a resolution on the sub- 
ject was presented the action was unani- 
mous: “That the N. A. D. I. is in favor of 
the display profession investigating the pos- 
sibilities of a display division in the N. R. 
D. G. A., with the suggestion that it be a 
distinct division with its own management 
and directors.” This resolution avoided a 
partisan decision and leaves the association 
free to support the first group of displaymen 
who can bring about satisfactory results. 

The proceedings of the entire meeting 
were then reviewed by President Adler, 
after which Earl Gasthoff, E. W. Gasthoff 
Company, Danville, Ill., who has attended 
all the N. A. D. I. meetings, rose to point 
out the many things which the association 
has done for him and stated that it is fully 
accomplishing the work of a true trade asso- 
ciation. He concluded by saying that it is 
the duty and obligation of each member to 
do everything possible in furthering the fine 
record of the association. 

The meeting was adjourned with a gen- 
eral feeling of a job well done. 


Another Serviceman 
Wants DISPLAY WORLD 


As an interesting sidelight on how former 
displaymen now in service want to keep up 
with display we quote a paragraph from a 
recent V-mail letter to Mrs. Viola Feth, 
Schenectady, from her husband, Cpl. Martin 
L. Feth: “You know, this might sound silly, 
but for Christmas send me DISPLAY 
WORLD. This magazine comes’ every 
month. I'd also like some back issues, 
say, starting from September or October. 
I guess I’m just display minded and even 
if I'm in the army I can’t forget display.” 

Cpl. Feth’s present address is: A. S. N. 
32971013, Co. A, 10lst M. P. Bn., A. P: O. 
404, care Postmaster, New York City. 
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l. A. D. NEWS 

[Continued from page 30] 
so why not write in fer your blank now? 
There is no charge for this personnel serv- 
ice. Employers are urged to make their 
requests for help wanted by writing the 
I. A. D. headquarters, 855 Elm street, Man- 
chester, N. H. 


Confidence is a peculiar combination of 
hope and anxiety blending together. As 
hope increases, anxiety has diminished to 
the vanishing point; as a result of hope 
indefinitely increased, confidence results. 
Let’s have confidence in the I. A. D. Like 
other organizations it has had a hard road 
to travel in this uncertain war-torn world. 


Gaston Le Blanc, display director for T. 
J. Moore Company, Ltd., Quebec, sent in 
some very fine photographs of his War 
Bond windows. There’s no reason why 
Gaston shouldn't enter some of the I. A. D. 
Victory window contests. 


Long Beach Displaymen 
Hear Camouflage Officer 

Members and guests of the Long Beach, 
Calit., Display Club were privileged at their 
last meeting to hear a discussion of camou- 
flage by Capt. Linnie Larson, noted au- 
thority on this subject. The speaker planned, 
and controlled the construction of, the pro- 
tective concealment of various airplane fac- 
tories on the West Coast. For the benefit 
of the displaymen he explained the funda- 
mental theories of camouflage and added 
that the basic principles of display and 
camouflage are the same except that display 
strives to call attention to its subject, while 
camouflage endeavors to conceal it. 

Ken McCafferty, Sears, Roebuck & Co., 
who is club president, presided. 

At another and more recent meeting of 
the club, three new offices were created 
and officers elected to fill them. These are: 
second vice-president, Leland Ryder; re- 
cording secretary, Jessie Escobedo, and cor- 
responding secretary, Fred Taylor. In ad- 
dition, a new constitution and set of by- 
laws were adopted. 

It has been decided to limit the number 
of members who will be admitted to the 
club. This action was taken partly “be- 
cause of the past experience of other dis- 
play organizations which have found that 
mass membership has acted adversely on the 
efficiency of service to members and activi- 
ties in general.” 


Timbertone pore | 
Another Floor 


For the second time within a year Tim- 
bertone Decorative Company, 15 West 24th 
street, New York City, has had to expand. 
The addition of an entire floor has been 
necessitated by the greatly stimulated call 
for the firm's products. Additional show- 
room space is being readied for the more 
convenient display of the Timbertone line. 

It is also announced that from now on 
Timbertone wood finishes will also be 
available in 3-by-27-foot rolls and much 
of the additional space will be devoted to 
production of this new, longer and more 
practical size. All other Timbertone prod- 
ucts, however, will be manufactured in 
3-by-8-foot and 3-by-24-foot sizes only. 
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Any Way You 
Figure It! 


Only proved superiority can 
account for the enthusiastic 
preference of thousands of the 
country’s leading retailers for 
DISPLAY MANNEQUIN figures. 
Proved superiority in originality 
of form. Proved superiority in 
adaptability and usefulness. 


Proved superiority in economy. 


Write for Photos Today 


DISPLAY MANNEQUIN, Inc. 
257 West 17th Street © NEW YORK 


CHICAGO: Smiley & Co., 234 S. Franklin St. 


MONTREAL: Modern Display Fixtures, 
460 St. Catherine St., West. 











RAISED LETTERS 
A DISPLAY NECESSITY 
CORK LETTERS 
POSTER BOARD LETTERS 
FELT LETTERS 
METTALLO BOARD LETTERS 
CORRUGATED PAPER LETTERS 


Eight Styles to Choose From 
Sizes from 12" to 9” 


Immediate Delivery 


FELT LETTER STUDIOS 


MANUFACTURERS 
536 S. Wells St. Chicago 7, Ill. 











THAYER & CHANDLER AIRBRUSH 


“ forthe particular artist 
aa - nt 
is Send for Catalog $2 


THAYER & CHANDLER 


910 W.VAN BUREN ST., CHICAGO.ILL. 














For Victory 
Buy U. S. War 
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DISPLAY WORLD 


Wounded Tail-Gunner 
Is Back In Display 

Staff Sergeant George Williams, formerly 
Albany, 


who was badly wounded while serving as 


display manager for Flah & Co., 


tail-gunner in a Flying Fortress over Lille 
in October, 1942, has rejoined Flah’s and is 
gradually getting into the swing of display 
once more. He writes as follows: 
“Enclosed you will find a check for $3 
for which I would like to start DISPLAY 
WORLD again. It is to be sent to the 
Before | go much further I wish to 
thank you for my copies while I was in the 
After 
thirteen months in hospital | am back on 


store. 
hospital recovering from my wounds. 


the job and have been for three weeks. | 
surely came back at a bad time, with Christ- 
mas right on top of me. It is hard to get 
back in the swing of things, but DISPLAY 
WORLD certainly helped me to keep up 
with the times while in service. It’s good to 
ke back, but I have to take it easy for 
awhile as my arms tire out quickly. I am 
I couldn't go back flying as a tail- 


sorry 
gunner again, but have a lot to be thankful 
for. Again, thanks for everything.” 


Williams succeeded in shooting down two 
Focke-Wulf 190's aiter being wounded, fot 
which he was awarded the Air Medal. He 
also received the Order of the Purple 
Heart. 


Thomas Kelley Dies; 
Was Former Editor 

It is with deep regret that we report the 
death of E. Thomas Kelley, former editor 
of Signs of the Times, companion publica- 
tion to DISPLAY WORLD. 
at a Cincinnati hospital after 


Minne- 


December 3 
a lengthy illness; burial was at 
apolis. 

Kelley was born in Minneapolis 53 years 
ago and was engaged in the sign business 
and taught art in the schools there until he 
came to Cincinnati in 1924. He was editor 
of Signs of the Times for nineteen years. 

Surviving are the widow, three sons—Pvt. 
Burton Kelley, Lieut. Robert Kelley, and 
Aviation Machinist's Mate William Kelley 


and two grandsons. 


Darling Obtains Shoe Form 
License For "Weighted Toe" 

The right to manufacture and_ sell the 
famous “Weighted Toe” 
been acquired by the L. A. 
pany, Bronson, Mich., from the Shoe Form 
Company, Inc., Auburn, N. Y., holder of 
the patents. This type of displayer stands by 
itself without need of supports attach 
Trowbridge H. Stanley, president 
announces that production and 


hosiery form has 


Darling Com- 


ments. 
of Darling, 
distribution will 
the forms which will be made available to 
the trade will be 
critical 
plant in Coldwater, Mich 


begin at once, and _ that 


constructed with non 


materials at the Darling plastic 


Company Specializes 
In Scarce Items 

In these days of many scarce 
the firm of H. T. Herbert Company, 33 West 
46th street, New York City, prides itself on 
supplies ot 


materials, 


hard-to-get various 


Inquiries are invited. 


stocking 


kinds. 


Kelley died | 
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Greetings 
On All... 


and a word of apprecia- 
tion to our many friends 
whose cooperation and 
understanding has made 
our work easier and 
pleasanter during these 


times of stress and strain. 


We look forward to the 
new year with the cer- 
tainty that it will bring 
us greater happiness and 


complete Victory. 
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FOR SALE 


Twelve very artistic miniature dioramas, 
size 3 feet by 4 feet, 12 inches deep; made 
to use behind wreaths or in frames. 
Theme is Pilgrims’ Xmas to Xmas 1760, 
1800, 1820 up to present day when Santa 
comes in Rocket plane. Individual scenes 
are of hand-carved figures with hand- 
painted background in third dimension. 
Only kind in existence. Can be seen 
now. Original cost $1,500. For quick 


sale, while still on display, $500. 


THE PEOPLES STORE 
OF ROSELAND 


11201 Michigan Ave. Chicago, II. 





Christmas Decorations — 
Excellent Condition 


Heavy, substantial metal paper garlands, 
bells and straight pieces adaptable to 
posts of any size. Plenty for one or more 
floors in a large store. Provision for 
colorful indirect lighting. Unusual and 
striking. See them in use before Christ- 
mas or samples, photographs, and_ full 
statistics in display department after 
Christmas. Write or see 


Mr. Roeder 


The Wm. H. Block Co., Indianapolis, Ind. 














Post-War Displayman Wanted 


At the close of the war we will move into our 
own new building with a complete stock of dis 
play materials and equipment. We are anxious 
to do our small part in offering post-war secur 
ity to a displayman now serving in the armed 
forces. If you are interested in moving your 
family to this very southern tip of Texas, land 
of Oranges and Grapefruit, please correspond, 
giving age, experience, number in family, church 
denomination and references as to character and 
ability. Similar information and_ references 
will be gladly exchanged. 


Don R. Bartels 


1309 Beaumont Ave. McAllen, Texas 


America’s Christmas Display Sensation— 
Santa and His Mechanical Jazz Clown 
Orchestra—For Sale 


A magnificent seven-piece attraction that holds 
men, women, and children spellbound. Thou- 
sands see and hear it play daily, and return 
again, such is their fascination. 

Made by Messmore & Damon, New York. 
Santa dressed in red velvet, clowns in satin 
Military suits. Full size figures play regula 
tion musical instruments, including mock Baby 
Grand piano. 

Full action figures, moving fingers, eyes, bod 
ies, feet and inflate cheeks. See them in our 
main window, or send for photographs; sells for 
$1,000 F.O.B. Tulsa, Okla. 


VANDEVERS 
Richard Staines, Display Mgr. 














CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, Ill. 








WANTED 


Salesman, experienced in Sign and Dis- 
play Materials, to travel Eastern States. 


Address “H. T.” 
Care DISPLAY WORLD 











QUICK LANDSCAPE PAINTING IN OILS— 


Full instruction in this fascinating and _ profit 
ible hobby. Many illustrations, 1& big, beautiful 
paintings, reproduced in full color. Big pages 
with plastic binding, to open flat for copy work. 
POSTPAID $3.00; Modern Poster Art & Letter 
ing, $2.00 Postpaid Big FREE list. 


SIGN PUB. CO., Dept. DW, Farmington, Mo. 








Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 





WANTED 


Combination man to handle advertising, window 
displays and showcards in large men’s store of 
the better class. Permanent position to the 
right man Give complete information in first 








display work and show card work. Store doing 
over a million dollar business. Position to be 
taken around the first of the year. Please give 
reference. Communicate direct to 


MR. S. HOLSTINE 
Care of THE LEADER STORE, Lima, Ohio 


you how. Write for circulars. — Address P. O. BOX 297 
WILL H. BATES, Box 101, Ellsworth, Ill. Shreveport D, La. 
_ WANTED Sl ee 
An assistant displayman capable of doing both WANTED — Combination window trim- 


mer, card writer and advertising man 
for Virginia department store. $65.00 
per week. Write, giving experience, age 
and draft status. Address “S. D.,” care 
DISPLAY WORLD. 











ADVERTISING—HOME STUDY—The Adver- 
tising Minded Displayman is qualified to make 
the most money. Many have graduated from 
this long-established school. Common school 
education sufficient. Send for free booklet out- 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
1315 Michigan Ave., Dept. 2666 Chicago 











DISPLAYMAN WANTED 
Chicago store: specialty clothing, ready- 
to-wear; fine position, good salary. 


Address “i. €" 
Care DISPLAY WORLD 

















DECEMBER, 1943 


THINK THIS OVER 
[Continued from page 26} 


With it comes the beginning of the third 
vear of the war, conferences of fronts— 
Roosevelt, Churchill, Stalin and Chiang Kai- 
shek become the world’s choice for the all- 
out victory team. Here’s hoping they will 
be more watchful with sixty-five seconds 
left to play than the Notre Dame backfield 
was at Great Lakes. The will to win is 
never too late in football, even against 
Notre Dame. If ever there was a lesson 
to be learned about the value of time—the 
Great Lakes players could provide eleven 
good teachers. I suppose Gene Turner, my 
Atlanta friend, now feels better about that 
Georgia Tech wake we had here earlier in 
the season. Forgetting a minute, you-all 
have to admit Notre Dame had the best 
team in the country. ... Joe McCann re- 
signs his post of president of the board of 
directors of the International Association 
of Display effective January 1, 1944. 

Officers and board members agree to meet 
at Chicago December 12 to adopt a program 
for the new year. R. C. Kash, editor of 
DISPLAY WORLD, and this writer will be 
on hand with or without press passes to 
give you full coverage at the ringside. 

Evert L. Chapman, display director, Ed- 
ward C. Minas Company, Hammond, Ind., 
reports: “Ray Hudson is at Camp Fenin, 
Texas, learning to be a foot soldier. Wal- 
ter Tappan is stationed at Kessler Field, 
Miss., in the Air Corps. Edward Savala 
is studying at the University of Indiana. 
Mrs. Jessie Brooks, formerly with the ad- 
vertising department of Mandel’s, is now 
my assistant at Minas’s and we are doing 
our best.” . . . It is rumored that Harold 
Wilson, Horder’s, Chicago, is interested in 
the Volunteers of America collection chim- 
nevs in the Loop this year. No wonder, 
because behind the whiskers are co-eds from 
De Paul university. ... The Pullman Com- 
pany reports that it has transported ap- 
proximately 17,000,000 members of the armed 
forces in its sleeping cars since Pearl Har- 
bor. Here are some boys from Harzfeld’s, 
Kansas City, Mo., who have been Pullman 
travelers: Erasmus T. Beall, camouflage 
unit stationed at Fort Geo. Meade, Mary- 
land: R. Keith Hershey, U. S. Naval Hos- 
pital, Oakland; Willis J. Masemore, over- 
seas with the army; J. Cleon Tomlinson, 
U. S. Navy, submarine base, Hawaii, and 
John Rittermeyer, overseas with the army. 
John R. Sims is display director at Harz- 
feld’s. . . . On November 16 Arnold J. 
Abrams, Adler-Jones Company, Chicago, 
said: “I do” in a soft, meek voice that had 
suddenly lost all the assurance which is well 
known to his many customers. His bride, 
Mrs. Verna Mason, Wilmette, IIL, spoke 
“I do” crisply and clearly, proving the old 
proverb: “Every man meets his match, 
sooner or later.” Congratulations, Mr. and 
Mrs. Abrams, and lots of happiness. , 
Claude Adams, display director, Kerr's, 
Oklahoma City, and Jack Cameron, Cam- 
eron Displays, Chicago, are making their 
annual trip to Los Angeles and other Pa- 
cific Coast cities where lights are turned 
on and the Christmas spirit prevails. They 
report the most interesting thing on _ the 


trip was the way the girls stand back of 


every displayman. They would notice that. 
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WINTER APPAREL 


Furs, warm coats, wool 
dresses—how smart they 
look, how they tempt the 
looker’ to buy, when 
they are well displayed. 


Display Them Well! 
Standardize on 


MILEO 
MANVEQUINS 


Artistically made, stur- 
dily built, and sales- 
productive. The display 
word is—MILEO. 


P. C. MILEO 


7 WEST 36th ST. 
NEW YORK, N. Y. 


Just off Fifth Avenue 





U 105 Jr. 








SAVE TIME! SAVE LABOR! 


USE THESE 
SIZE DIVIDERS 


To Make Selling Quicker, Easier | 16 


EVERY STORE NEEDS THEM 


Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from 1 to 54. Actual 
size, 234" diamerter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, 10 

12" high by 4” wide. Either style, each... Cc 


Immediate Delivery 


NATIONAL HANGER CO. Inc. 


545 EIGHTH AVENUE NEW YORK CITY 




















Athong animals, the Rhinoceros is. noted: for his ability: 
<to-withstdnd injury. And among “motion. mechanisms, 
“FLEXO-ACTION units Rove Dis: sone raptors eee 


“oon take punishment Try them on your next display 


Nad Seite a Anta 


MERKLE-KORFF GEAR CO. 


211 NORTH MORGAN STREET CHICAGO, ILL. 





DISPLAY WORLD 


ELEMENTS OF DISPLAY 

[Continued from page 14] 
ple, 1f you are displaying silverware it is 
all right to combine it with glassware and 
china, for those items are used together 
at the dinner table. Another example of re 
lated merchandise would be men’s under 
wear combined with garters, socks, or even 
pajamas. Shirts may be displayed with 
other outer garments such as ties, collars, 
handkerchiefs, and other accessories. 

I should like to mention at this particu- 
lar point that accessories in a display add 
considerably to its attractiveness. The rea 
son for adhering to related merchandise in 
your display is to get away trom what we 
consider a hodg« podge People are not 
attracted by a conglomeration of merchan- 
dise. To avoid this, 1f it 1s necessary to 
show a very large amount of merchandise, 
dividers are very helpful in making different 
items stand out by themselves. I would 
like to add that in the statement a_ few 
paragraphs above I did not mean that va- 
riety stores do not use related merchandise 
in their displays, but that they trim their 
displays too heavily. However, they seem 
to be very successful in their operations, 
and one might naturally remark, “Then 
why criticize?” But 1 would say that their 
window displays play a very small part in 
the success ot variety store operations. 
Windows of purely mixed goods are out of 
the question. 

(3) The third kind of window display 1s 
known as unit display. In this type of win 
dow the merchandise is not spread over the 
entire window, but various groupings of 
merchandise are used, incorporating from 
three to six stands and allowing breathing 
space between the groups. In show windows 
where you are required to display a large 
quantity and variety, it is very important 
that the merchandise be grouped according 
to color, materials, styles, or even price. 
Unit displays are very popular in showing 
However, women’s apparel 
and accessories—in fact, almost any type of 
can be displayed in units, ex- 


men’s apparel. 


merchandise 
cept, perhaps, furniture. Furniture displayed 
in groups such as a chair, lamp, and table 
grouped together is much more appealing 
than if they were scattered 


Own Studio Opened 
By Ugo Mochi 
Ugo Mochi, famous  silhouettist, has 
opened studios at 11 West 25th street, New 
York City. Mochi was for some time con 
nected with Marquardt & Co., Inc., of the 
same city, as designer for the firm’s paper 
sculpture division. His recently organized 
company is called Art Studios, Inc., 
formal opening took place December 1. 
Associated with Mochi is Robert Ober 
felder, who serves as vice-president and 


and the 


general sales manager. Oberfelder was for 
merly with Bliss Display Corporation, New 
York City. 





51 








All types of flags for window 
and store display purposes. 
Immediate deliveries in all 
sizes and materials — gros- 
grain rayon, taffeta, and 
standard bunting. Also, spe- 
cial sizes and types made to 
order. Send today for 


ILLUSTRATED CATALOGUE 
AND PRICE 
LIST 4 


Flags of Allied na- 
tions, individually 
and in matched 
sets — all sizes. 
Write for our 


prices today. 


REGALIA MFG. CO., Dept. 64, Rock Island, Ill. 
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BRIDGE has a WAY 
| with WOMEN... 


He can smooth the stray strands of your 
mannequin’s hair and send it back to | 
you relacquered and, if desired. recol- 
ored.... 


And at a price you can’t afford to ignore 
... only $2.50 per hairdo ...$1.00 more |} 
if recolored. .. . 


Don’t forget we've been repairing man- 
nequins for 14 years and know a few 
things necessary in doing a refinishing 
job that is a credit to any store's 
windows. 


For any further particulars write 


Everett M. Bridge 


Est. 1929 
991 Main Street Buffalo 3, N. Y. 


Mannequin Repair Specialist 








Don’t forget—send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 





H. T. HERBERT CO. 
33 W. 46th St., Nw York 19, N. Y. 
d 


RAZOR BLADES (single edge hooded) 
1(Wa $1.25 5004 $1.10 1,000@ $1.00 


BLADES FOR STANLEY KNIFE 
10a $5.50 500% $5.00 1,000@ $4.80 


MASKING TAPE—2’x6) yds $2.15 Roll 


























Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

Cj Air Brushes 
Airpainting Equipment 
Animated Signs 
] Artificial Flowers 
_) Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Crepe Papers 
Composition Pieces 
Cut-out Letters 
Cutting Machines 
Decorative Papers 
Decalcomania 
Display Furniture 
Display Forms 
Display Letters 
Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lacquering Outfits 
Lamp Coloring 
Lithographed Displays 
Mannequins 
Mouldings 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Natural Foliage 
Pageants & Exhibits 
Paper ~_~ Displays 
Plaques (Window) 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Price Cards—Tickets 
Price Ticket Holders 
|} Sale Banners 
Socks—Window 
Show Cards 
Show Card Colors 
Show Cases 
Show Case Lighting 
Signs—Card Holders 
Signs—Brass—Bronze 
Signs—Electric 
Sleeve Forms 
Stencil Outfits 
Store Designing 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Valances 
Wall Board 
Wigs 
; Window Lighting 
[) Do you wish a copy of their catalogue? 
[) Do you plan to remodel your store soon? 
[) Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI, OHIO 
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DISPLAY WORLD 





DECEMBER, 1918 


Displaymen of Columbus, Ohio, organized 
a local club with the following officers: 
president, Carl W. Ahlroth, The Union 
Clothing Company; vice-president, H. H. 
Tarrasch, F. & R. Lazarus Company; secre- 
tary, John Piper; treasurer, A. M. Land. 

Ed Lamprich, who had been display man- 
ager for C. A. Weed & Co. and Sisson 
Brothers-Welden Company, Binghamton, N. 
Y., opened a local display service. 

Word was received from France of the 
death, from wounds and pneumonia, of G. E. 
Magnusen, who had handled display for sev- 
eral stores in Galesburg, Ill., prior to en- 
tering the army. 

G. E. Ferron became display manager for 
Marks-Isaacs Company, New Orleans. He 
had been with Cohen Brothers, Jacksonville, 
Florida. 

Harry Hoile, ex-president of the Inter- 
national Association of Display Men, took 
charge of the display department of M. 
Nathan & Brothers, Johnston, Pa. 

Irving Schwarz resigned as display man- 
ager for R. H. Macy & Co., New York City, 
and was succeeded by A. Rossiter, who had 
at one time headed display for Lord & Tay- 
lor of the same city. 

J. A. Moore left Graham-Sykes Company, 
Muskogee, Okla., to become display man- 
ager for the Kerr Dry Goods Company, 
Oklahoma City. 


DECEMBER, 1933 

The New York Metropolitan Display 
Men’s Club elected the following officers: 
president, J. Graham Waters; first vice- 
president, W. Bill, Hecht Brothers; second 
vice-president, Hans Ihle, Franklin Simon's ; 
recording secretary, Maurice I. Solomon, W. 
B. Klein, Inc.; secretary and treasurer, E. 
Rosa, Westinghouse Electric & Supply Com- 
pany. 

M. Adams, formerly assistant to A. J. 
Roeder, display manager for the Wm. H. 
Block Company, Indianapolis, took charge 
of display for Robertson Brothers, South 
Bend. 

J. E. Walter succeeded Mrs. Rose Van 
Sand as display manager for Gimbel Broth- 
ers, New York City. Walter had been with 
the Kresge Department Store, Newark. 

EK. J. Berg, former president of the I. A. 
I). M. and at the time in charge of display 
for Sears’ State street store, was guest 
speaker at a meeting of the Chicago Dis- 
play Men's Club. 


Display Company 
Is Formed 

Sun Display Manufacturing Company is 
the name of a new display firm organized 
by Dave and Sam Stempler at 26 Norfolk 
street, New York City. The company will 
make and distribute wooden display racks, 
made with limited amounts of metal. 
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Old King Cole, Inc. 4 
Opportunity Exchange 50 
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Siegel, Nat 45 


Silvestri Art Mfg. Co. 43, 47 
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O OUR MANY FRIENDS among 





displaymen and the jobbers who serve them we extend our 
cordial good wishes for a very Merry Christmas and a 


Happy, Victorious New Year. 





Let us hope that by this time in tg44 our men and 


Ta iss 


F women in uniform will be back with us again so that next 


i Christmas will be the happiest of all. 


ART METAL 
Yk Ce On OB 
307 WEST 38th ST. 
NEW YORK, N. Y 
Tel LAckaweanna 4-3005 


























Sauth --- Good Wilt Toward Men 


This is our sincere wish for the 
coming year and may it bring an 
abundance of happiness to all our 
friends in the display profession. 


CARRATA MANNEQUINS 


Designers, Manufacturers, Display Forms and Fixtures 


it60 3... LOS ANGELES STREET LOS ANGELES, CALIF. 

















